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GREATER HARTFORD'S BUSINESS NEWS 


By Brad Kane 
bkane@HartfordBusiness.com 
entral Connecticut chambers of com- 
C merce and trade associations are band- 
ing together to take a more aggressive 
and proactive stance during the upcoming 2016 
legislative session, hoping to lay the ground- 
work to create amore business-friendly state. 
At the behest of the Connecticut Busi- 
ness & Industry Association, area chambers 
and trade associations representing various 
key industries — health care, energy, retail, 






among others — met Sept. 21 to discuss their 
goals for next year’s legislative session, mark- 
ing the first time in nearly a decade various 
pro-business lobbying groups gathered in 
advance of a General Assembly session. 
Their meeting was not open to the media, but 
various attendees say their mission is to increase 
the state’s overall economic competitiveness by 
preventing lawmakers from adopting detrimen- 
tal tax and regulatory changes, urging updates 
to the state’s fiscal structure through changes 
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Business lobby plots more aggressive 
stance with lawmakers 





James Albert, president Timothy Stewart, president, 


and CEO, Central Greater New Britain EXECUTIVE PROFILE 
Connecticut Chambers Chamber of Commerce Wier 
of Commerce Brand Building 


Henkel North America owns some of the best 
consumer brands in America including Loctite, Dial, 
Purex and Right Guard, but few know the company 
itself or the fact that it’s based in Rocky Hill. It’s the 
job of Jerry Perkins, president of Henkel North 
America, to fix that. PG. 5 
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n today’s competitive business © 
world, the need to build and ~ 
expand job competencies: and. 
professional know-how has’ 





never been greater. 
This week Hartford 
Business Journal. fea- 


tures a special focus on 
continuing and graduate 


Capital Lifeline 





education. We explore 
the trends impacting 
higher education, skill 
sets and degrees that 
are highly in-demand by 
employers, the evolving 
curriculums of local 
MBA programs, and the 
impact higher educa- 
tion is having on Hart- 
ford’s redevelopment 
efforts. 
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By Gregory Seay 
gseay@HartfordBusiness.com 
he $2 million in federal money recently 
T handed to an obscure but vital com- 
munity lending nonprofit couldn't have 
come at a better time, its chief says. 

The Hartford Community Loan Fund 
(HCLF) is a local credit portal responsible for 
sparing and repairing hundreds of blighted 
city homes, and saving dozens more property 
owners from losing theirs to unpaid taxes. 

Executive Director Rex Fowler says the 
nonprofit agency founded in 1994 to funnel 
hard-to-get capital to small businesses and 
property owners in the city’s South End had 
been running short on lendable capital. Its 
loan staff, too, was overwhelmed, so the fed- 
eral funds will enable HCLF to hire a third, 
full-time loan officer to whittle the backlog. 

Moreover, HCLF’s lending and advocacy 


> ‘But for the lending we 
do now ... We see 
ourselves as the lender 
of ‘first resort’.’ 


Rex Fowler, executive director, 
Hartford Community Loan Fund 


reach has expanded to serving residents and 
property owners in the newly designated 
“promise zone” covering a cluster of neigh- 
borhoods in the city’s North End. 

Finally, the money will enable HCLF to set 
aside $600,000 of loan capital for a pilot collab- 
oration with the city of New Britain, beginning 
this fall, to help property owners there reha- 
bilitate their blighted properties, Fowler said. 

All of that, he says, fits with HCLF’s mis- 
sion “to provide and promote affordable 
financial services that benefit the low-wealth 
residents of Hartford.” 

Born in 1994, with backing from a handful 
of influential state and city legislators and $6 
million of state money to lend, the then South 
Hartford Initiative primarily focused on the 
credit needs of small businesses and property 
owners in asix-Square-mile quadrant of the city. 

HCLF is among a wide family of nonprofit 
community-lending organizations nation- 
wide that vie for funding through the U.S. 


rehab loan to rehab the historic home. 


A Hartford community lender widens its footprints 


YAVAMAANANANANY 


Sohodra Dilchand bought a fire-damaged, vacant two-family home in Hartford’s Clay Arsenal neighborhood. Hartford Community Loan Fund provided her a $170,000 construction- 





Treasury Department’s Community Devel- 
opment Financial Institutions Fund. 

The Hartford fund, plus two other Stamford 
community lenders, were among 152 similar 
organizations nationally to collect $160 million 
of the $435 million requested in the 2014-2015 
funding round. However, HCLF was one of 14 
— and the only one in Connecticut — to draw 
Treasury’s maximum $2 million award. 

“Td like to think it was because we submit- 
ted an excellent grant proposal,’ Fowler said. 

More likely, he said, it was due to HCLF’s 
track record of identifying its community’s 
credit needs and devising programs — lend- 
ing, technical assistance and advisory ser- 
vices — to meet them. 

Costa Del Sol restaurant owner Pepe 
Feijoo was one of the first beneficiaries 
of HCLF’s lending that began in 1998, to 
expand his South End eatery on Wethersfield 
Avenue. HCLF, with a bank partner, lent Fei- 
joo $120,000. Since 1997, HCLF claims it has 


facilitated more than $26 million in financing 
to city businesses and property owners. 

“At that time, I needed help,” Feijoo said. 
“They were there for me.” 

At the time it was active in small business 
lending, HCLF was very much “a lender of last 
resort,” said Fowler, its only executive direc- 
tor since his hiring in 1997. 

“But for the lending we do now ... ,” he said, 
“We see ourselves as the lender of ‘first resort’.” 

In 2006, HCLF reorganized to focus less 
on commercial loans like ones that another 
local nonprofit lender HEDCO Inc. was mak- 
ing into a dual role of rehabilitating the city’s 
aging housing stock. 

It’s under that model that HCLF has had its 
greatest impact, Fowler said. As of June 30, it 
had rehabbed or created 622 dwellings, work 
that had created 657 jobs. 


Supermarket efforts 
HCLF’s other mission centers on advocacy 


on behalf of the city’s neediest. For instance, 
the community lender was the first, Fowler 
says, to propose development of a supermar- 
ket in the city’s Downtown North property, 
across from the construction site of the Yard 
Goats minor-league ballpark. 

The nonprofit even got as far as sign- 
ing with a local supermarket operator and 
development partners. However, those plans 
fizzled after the city chose to partner with 
Centerplan Development to build the ball- 
park. Later, Centerplan also committed to 
having a supermarket anchor its proposed 
mixed-use development. 

HCLF commissioned a study, Fowler said, 
showing that city residents spend $40 million 
a year to travel by car or mass transit to shop 
in suburban supermarkets. 

HCLF got involved two years ago helping 
property owners who are threatened with 


Continued >) 
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Dean of Graduate Studies 
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sradstudy@trincoll.edu 
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Most of us are looking for answers. We search for how our 
organizations can become more effective, more creative, even more 
profitable. And employers want colleges to turn out graduates who 
have mastered the skills to help provide those answers. And yet, in 
the rush to find solutions, we sometimes overlook the importance 
of asking the right questions. 
Consider the much-maligned English major. What can one 
do with that? Well, we’ve learned that Trinity graduates who’ve 
earned an M.A. in English achieve many things: they write 
screenplays, produce films, run not-for-profit organizations, 


LOOKING FOR QUESTIONS? 


THREE-YEAR 
FLAT TUITION RATE 
FOR M.A. STUDENTS 


hold executive positions in finance, and teach at all levels. Their 


study is not confined to reading dusty old books but includes 
analysis of culture, development of empathy, practice in critical 
thinking, and enhancement of communication skills. Trinity’s 
English program pushes students beyond learning facts. And that 


has helped them to excel in our rapidly changing global economy. 


therefore, better answers. 


Education, beyond training, produces better questions and, 


‘Trinity College 


HARTFORD CONNECTICUT 
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>) Community Lender 


losing their assets due to unpaid property 
taxes hang onto them. Since then, the agen- 
cy has arranged eight tax lien foreclosure 
prevention refinancings totaling $713,000, 
according to its homepage. 

Looking ahead, Fowler said the agency 
“will continue to grow our construction/ 
rehab loan program.” 

More than $5 million already has been lent 
in the three “promise zone” neighborhoods 
— Upper Albany Avenue; Clay-Arsenal; and 
Northeast, he said. 

In addition, by next spring HCLF will relo- 
cate staff and operations to new quarters in a 
three-story building on Garden Street, in the 
shadow of The Hartford’s Asylum Hill campus. 

The once-derelict building is in the final 
stages of rehabilitation with ground-floor retail 
space; four apartments on the middle floor; and 
HCLF offices to occupy the top floor. | 
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HBJ PHOTO | JOHN STEARNS 


Jerry Perkins’ fascination with manufacturing made him a natural fit to 


lead Henkel’s North American operations. 


‘A Corporate senior vice 

is president, global head of 
general industry and the 
Americas, and president of 
Henkel North America, Henkel. 


Highest education: MBA in 
marketing, Rensselaer 
Polytechnic Institute, Hartford. 


Executive insights: 


“ ... | think you’ve got to 
regularly make sure that what 
you're doing is, one way or 
another, creating value for a 
customer, doing something 
that they find important, and 
that they’re willing to show 
you by paying for it — 
oroducts, services, whatever.’ 





Perkins’ customer focus 
aims to boost Henkel brand 


By John Stearns 


jstearns@HartfordBusiness.com 


hen Jerry Perkins, president of 
W Henkel North America, is on an air- 

plane — which is often — passen- 
gers typically respond, “Oh, yeah, the knife 
company,’ when he says where he works. 

That would beJ.A. Henckels, not Henkel. 

“Henkel, as big as we are — [with] a lot 
of really great brands like Dial and Purex 
and hair-care products like g6t2b that a lot 
of young people know and then our indus- 
trial brands like Loctite — the company 
itselfis not very well known,” Perkins said. 

It’s one focus of his to change that. 
When hiring top employees, for example, 
name recognition is important, he said. 

Globally, Henkel has almost 50,000 
employees and $21.8 billion in sales among 
its adhesive technologies, laundry and 
home care, and beauty care units, with 
North America comprising about $3.9 bil- 
lion in sales and 6,200 employees at 51 facil- 
ities. Henkel is based in Diisseldorf, Germa- 
ny, but its North American headquarters is 
Rocky Hill, where the company employs 
about 500 people, many of them engineers 
and scientists in the adhesives division. 
Perkins has overseen the adhesives busi- 
ness globally since April 2013 as corporate 
senior vice president, global head of general 
industry and the Americas, adding duties 
as president North America in July. 

The adhesives division has a strong 
tie to Connecticut with Loctite’s founding 
here in the 1950s. The division was also 
the link to Henkel for Perkins, who was 
a senior leader in Loctite when Henkel 
acquired it in 1997. 

“It was a good thing for the company 
and it was a great thing for the Loctite 
brand and ... turned out to be avery good 
thing for me and a lot of my colleagues 
because we became part of a much larger 
global organization with the resources 
that we could take advantage of,” he said. 

It’s adream environment for Perkins, 55, 
born and raised in Old Saybrook and a grad- 
uate of Central Connecticut State Univer- 
sity in business administration and finance. 
Many peers entered insurance and banking. 

“I wanted desperately to go to a com- 
pany that made things,” he said. 

He thought he might end up a CFO 
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somewhere, but landed roles in sales and 
marketing, which he found intriguing. He 
started his career at Connecticut Natural 
Gas, overseeing its customer-service group, 
dispatch and vehicle and equipment fleet, 
which was involved in pipeline construction. 

He was recruited as global director of 
sales and marketing for Pratt & Whitney 
Co. Inc. (not the jet-engine maker), which 
made highly engineered machine tools for 
the auto and aerospace industries and high- 
performance measurement systems for 
manufacturing globally, a dream position 
fitting Perkins’ manufacturing interests. In 
the early “90s, he was recruited as a director 
of product management at Loctite. 

With adhesives ubiquitous in products 
throughout the world — from packaging 
to electronics, furniture, automobiles and 
more — Henkel is a vital part of manufac- 
turing, including helping companies design 
and test parts using adhesives, Perkins said. 

Simon Mawson, head of general indus- 
try North America and Latin America 
north and global head of the industrial 
assembly steering unit within adhesives, 
said Perkins is an engaging, empowering 
leader and excellent at making complex 
topics understandable. 

“He’s very customer-centric,’ Maw- 
son said. “The customer is always in the 
discussion.” 

That focus is vital, Perkins said. 

“Tspend an awful lot of time making sure 
that we are constantly challenging ourselves 
to say, ‘What is our customer thinking? What 
are they telling us? Where are they going? 
What are their problems?’ And it’s almost the 
beginning of most of our most important dis- 
cussions about business strategy,” he said. 

Perkins also is a humble leader with an 
easygoing demeanor, Mawson said. 

“I think any senior leader that lets it get to 
their head what their business card says their 
title is, is fooling themselves,” Perkins said. 

He and his wife, Barbara, have five chil- 
dren, 13 to 22, with one working, one in col- 
lege and three at home. Perkins cherishes 
family time and, as an avid skier, finds moun- 
tains good places to bond. 

“The long chairlift rides to the top are 
really great opportunities for connecting 
with the kids because there’s nowhere 
they can go and I take full advantage,” he 
said with a chuckle. a 
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PDS Engineering & Construction served as General 
Contractor for the complete interior renovation of 
a vacant three-story building located at 330 Market 
Street. The new space houses support offices for 
Community Renewal Team, the largest non-profit 
provider of human services in Connecticut. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 


Project Features: 

- Interior finishes 

- Corporate environment 
professionals welcomes 


the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


THINK ¢ PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
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The Hospital : . 
of Central Connecticut 


Connect to healthier.” 
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BY THE NUMBERS 


$500M 


The price tag of a resort casino 
slated for 2016 construction in 
Taunton, Mass., after the 
Mashpee Wampanogg tribe won 
a key approval from the Bureau 
of Indian Affairs. 


$192M 


The total funding cut to 
Connecticut hospitals due to 
Gov. Dannel P. Malloy’s $63.5 
million rescission in state 
Medicaid funding, combined 
with the loss of corresponding 
federal matching funds. 


4.4% 


The drop in Greater Hartford’s 
median home price in August, to 
$257,900, according to the 
Connecticut Association of 
Realtors. 


115,000 


The number of times the state 
Department of Motor Vehicles’ 
year-old mobile app has been 
downloaded. 


TOP 5 MOST READ 


on HartfordBusiness.com 


i Segarra ending reelection 
campaign, endorses Bronin 


@ $2M for Hartford community- 
development fund 


®@ St. Mary’s to join St. Francis 
in new regional system 


™@ LAZ draws NY equity investor 


®@ Cheshire chain in on Burger 
King promo Monday 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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state budget cuts. 


TOP STORY 
GOP, hospitals call for reversal of Medicaid cuts 


Connecticut Republican leaders and hospital executives last week called 
on the legislature to reverse Gov. Dannel P. Malloy’s $63.8 million rescission 
to the state’s Medicaid program. 

The Connecticut Hospital Association said the cuts would mean job losses at 
hospitals. Though the Medicaid cut is less than $64 million, the total hit to hospi- 
tals would be $192 million due to the loss of federal matching funds, according 
to the Office of Fiscal Analysis. Hartford Healthcare said it stands to lose $41 
million from the cuts, which it said came suddenly and without consultation 
between the governor and the health system. 

“The sudden and unexpected nature of this latest cut speaks to the ab- 
solutely reckless fiscal policy of Connecticut — a state that chooses to treat 
hospitals as drains rather than drivers of our state’s still struggling econo- 
my,” Hartford Healthcare said in a statement. 

Meanwhile, state Democrats said they will look to mitigate the impact of 
the cuts next session. In the meantime, Democrats and AFT Connecticut, a 
union representing healthcare workers, are calling on hospitals to trim CEO 
pay to help blunt impacts to patient services. 

“As we engage in this process, | would urge extraordinarily well-compen- 
sated hospital CEOs and other top executives to look for cost-saving mea- 
sures that do not affect critical patient services or levels of employment,” 
Senate President Martin M. Looney, D-New Haven, said in a statement. 

Looney also said he was disappointed by the cuts and hoped Malloy 
would reconsider. 


GOVERNMENT, POLITICS & LAW 
Segarra ending reelection bid 


Hartford Mayor Pedro Segarra last week ended his reelection campaign, after 
losing the Democratic primary to Luke Bronin. 

Segarra and Bronin appeared together at a press conference next to City Hall, 
where Segarra endorsed the fellow Democrat and attorney, who was recently 
Gov. Dannel P. Malloy’s general counsel. 

“The voters have spoken, and although the result was not the one | was 
hoping for and the one | worked so hard for, for the good of the city and to bring 
unity to the city | am announcing that | am ending my campaign,” Segarra said. 
“| ask we all come together and support my colleague Luke Bronin for mayor.” 

Malloy, who publicly stayed out of the primary battle, endorsed Bronin after 
his Sept. 16 win. 

Segarra had initially pledged to fight on if he lost the primary. But he said 
last week that he wanted to ensure a smooth transition for the next mayor and 
wished to use his remaining months in office to work on ongoing projects. He 
said his decision “comes from a point of respect and love for the city.” 

Bronin beat Segarra in the primary by a 54-46 margin. 


HEALTH CARE 


Survey: Worker deductibles 
rise 3 times faster than premiums 


Employer-sponsored health insurance premiums rose an average of 4 per- 
cent this year, continuing a decade-long period of moderate growth, according 
to a survey released last week. 

But while premium growth has been modest, workers’ cost of deductibles has 
risen sharply since 2010, up 67 percent, according to the Kaiser Family Foundation/ 
Health Research & Educational Trust (HRET) 2015 Employer Health Benefits Survey. 

Over the same period, workers’ wages rose 10 percent and inflation rose 9 
percent, the survey said. 

The average annual premium for single-person coverage is $6,251, of which 
workers on average pay $1,071. The average family premium is $17,545, with 
workers on average contributing $4,955, the survey said. 

The survey also found that 81 percent of covered workers are in plans with a 
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general annual deductible, which average $1,318 for single coverage this year. 
Covered workers in smaller firms (three to 199 workers) face an average deduct- 
ible of $1,836 this year. That's 66 percent more than the $1,105 average deduct- 
ible facing covered workers at large firms (at least 200 workers), the survey said. 


ECONOMIC DEVELOPMENT 
New Britain finalizes lease with Atlantic League 


New Britain Mayor Erin Stewart agreed last week to lease terms that would 
bring an Atlantic League of Professional Baseball Clubs team to New Britain 
Stadium for up to 15 years, her chief of staff John Healy said. 

The Atlantic League granted conditional approval to New Britain earlier this 
month to join the league. 

Under the lease agreement, which was approved by the city’s Common Coun- 
cil, an Atlantic League team would pay New Britain $2.4 million in rent over 15 
years, Healy said. 

Differing from New Britain’s arrangement with the Rock Cats — who will 
start their 2016 season at Hartford’s new Downtown North stadium as the Yard 
Goats — New Britain would cede stadium parking operations to the Atlantic 
League team, which would also be allowed to shop naming rights. 

Under the new deal, New Britain would receive 10 percent of net parking 
revenue and 10 percent of gross naming-rights revenue. 


ECONOMY & LABOR 


Report: CT has fewer women-owned 
firms than average 


Women own 4.8 percent of Connecticut’s middle-market firms, which is less than 
the 6 percent national average, according to American Express and Dun & Bradstreet. 

Last week, the two companies issued their third annual analysis of middle-market 
firms, defined as companies with revenue between $10 million and $999 million. 

Connecticut has 1,953 such firms, the report said, and women own 94 of 
them, according to the report. 

Meanwhile, 2 percent, or 48 of those Connecticut companies have multicul- 
tural owners. That’s below the national average of 5 percent. 


Greater Hartford’s GDP grew in 2014 


The Hartford-West Hartford-East Hartford metro area’s gross domestic product 
grew 2.3 percent from 2013 to 2014, which matched the national average, the U.S. 
Bureau of Economic Analysis said. 

The metro area’s GDP, which is a broad measure of the value of goods and ser- 
vices produced by industry located within it, grew from $83.62 billion in 2013 to 
$85.56 billion last year, BEA said. 

It marked the second consecutive year of growth for the area, which saw declines 
through much of the recent recession. Greater Hartford’s growth was slower — 0.6 
percent — when accounting for inflation. The metro’s so-called “real GDP” totaled 
$78.86 billion last year, up from $78.37 billion, BEA said. 


Report: ESPN planning layoffs 


Bristol-based sports media giant ESPN is planning to cut between 200 and 300 
jobs in the coming months, sports news website The Big Lead reported last week. 

The website cited the information from anonymous sources inside and outside the 
Disney-owned company. 

Earlier this month, the Hollywood Reporter reported that Disney has ordered ESPN 
to cut $100 million from its 2016 budget and $250 million from its 2017 budget. 
ESPN called those numbers factually incorrect. 

In a written statement ESPN said it “has historically embraced evolving technol- 
ogy to smartly navigate our business. Any organizational changes will be announced 
directly to our employees if and when appropriate.” 


ENERGY & UTILITIES 


CT gas utilities below average 
in customer satisfaction 


The three main natural gas utilities in Connecticut all have below average 
residential customer satisfaction rates, according to California research firm 
J.D. Power & Associates. 

Connecticut Natural Gas, Southern Connecticut Gas and Yankee Gas all scored 
below the national average of 671 (out of 1,000) and the regional average of 639 
for midsized utilities. NStar Gas, which is a subsidiary of Hartford utility parent 
Eversource Energy, also scored below average for its Massachusetts service area. 

J.D. Power scored all large and midsized natural gas utilities across the na- 
tion on billing and payment, price, corporate citizenship, communications, cus- 
tomer service and field service. The study looked at residential customers only, 
not commercial or industrial customers. 

CNG scored 635; NStar scored 633; Yankee scored 631; and SCG scored 628. 
CNG and SCG are subsidiaries of New Haven-based UIL Holdings. Yankee and 
NStar are subsidiaries of Eversource Energy. 
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ACCOUNTING 


BlumShapiro taps Kask 
as managing partner 


Joseph A. Kask will become man- 
aging partner at West Hartford region- 
al accounting-advisory firm BlumSha- 
piro, effective on New Year’s Day. 

Kask will succeed Carl Johnson, who 
has held the top post the past 14 years 
and will take over Jan. 1 as chief op- 
erating officer, focusing on operations, 
mergers and acquisitions, and recruit- 
ing, BlumShapiro said. Kask was elect- 
ed by the firm’s partners. 

“lam honored and humbled to have 
been elected as BlumShapiro’s new 
managing partner, and | look forward 
to carrying on our legacy of being New 
England’s top accounting and business 
advisory firm,” Kask said in a statement. 

Kask joined BlumShapiro as a partner 
in its government services group in 2007 
through a merger with former Glaston- 
bury accounting firm Scully & Wolf. 

He rose to head the government ser- 
vices group, and served on several stra- 
tegic committees, as well as its executive 
committee. Most recently, Kask was of- 
fice managing partner for BlumShapiro’s West Hartford office. 





Joseph A. Kask, managing 
partner, BlumShapiro 





Carl Johnson, managing 
partner, BlumShapiro 


TRANSPORTATION 
LAZ draws NY equity investor 


Hartford parking operator LAZ Karp Partners has taken on a 
fledgling New York equity firm as an investor. 


Technology Services 

e Network Systems and Support 

e Network Security & Encryption 

e Outsourced IT Department 

e Cloud & Hybrid Back-up Systems 
e Business Continuity Systems 

e Outsourced CIO & CISO Services 


Consulting Services 

e Non-profit Accounting Solutions 
e Fundraising Solutions 

e Software Selection 

e Outsourced CFO Services 

e Network Security Audits 

e SSAE 16 / SOC 1, SOC 2 Audits 
e HIPAA Security Compliance 

e IT Policies and Procedures 

e Business Continuity Planning 


ASK US ABOUT MICROSOFT OFFICE 365]! 


280 Trumbull St., 24th FL 
Hartford, CT 

860.524.4400 

TATYANA Mate M-Xed sTavey (ele \Clgelujemeeyit 


r Datacenter 
r Hosting 
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Wille cexxejimw-lanat-)s 
Midmarket Solution Provider 
Small and Midmarket Cloud Solutions 
ver Devices and Deployment 


Neither LAZ Karp nor Harvest Partners SCF LP disclosed Tues- 
day the sum of Harvest’s investment, except to say that Harvest 
won’t have a controlling interest. 

Jay Hegenbart, Harvest’s senior managing director and portfo- 
lio manager, cited LAZ’s appeal because it has “demonstrated an 
ability to consistently grow organically and through acquisitions 
across a variety of market cycles ... ” 

LAZ Parking describes itself as the third largest parking opera- 
tor in the U.S., operating in more than 2,100 locations across 29 
states and 265 cities, including its downtown Hartford home base. 

Founders Alan Lazowski and Jeff Karp and senior executives 
Michael Harth and Mike Kuziak helm LAZ Parking. 


REAL ESTATE 


Index: Greater Hartford 
home values stagnant 


The Hartford-West Hartford-East Hartford metro area had the 
eighth-lowest percentage of appreciating homes in the country in 
July, realty data tracker Weiss Residential Research said. 

In July, 41.5 percent of homes in the 57-town area grew in 
value by more than 1.5 percent, according to Weiss, which is 
headquartered in Massachusetts. 

While that’s in the bottom-10 metro areas for home apprecia- 
tion, Greater Hartford improved over July 2014, when just 29.4 
percent of area homes added value, Weiss said. 

Across the country in July, 56.8 percent of homes appreciated, 
down from 65.2 percent a year prior. 

“While a majority of homes nationwide is still gaining value, the 
national trend is clearly downward,” Weiss CEO Alan Weiss said 
in a statement. 

Weiss developed the widely cited Case-Shiller Home Price 
Index in the 1990s along with Karl Case and Robert Shiller, 
who is now an economist at Yale. In 2012, he launched Weiss 
Residential Research, which tracks a database of nearly 100 
million homes. 


WHAT’S AHEAD: 


@ 10/5 Focus: Banking & Finance 
@ The List: SBA Lenders 


Nonprofit Profile: Connecticut Science 
Center 


CALENDAR 
THURSDAY, OCT. 8 


Panel Discussion on the Current 
Healthcare Environment 


The Worldwide Employee Benefits Network is hosting a panel 
discussion about the next bundle of requirements that may impact 
business’ compliance with the Affordable Care Act. 


The discussion will take place Oct. 8 at 8:30 a.m. at the Connecticut 
Business & Industry Association’s offices, 350 Church St., Hartford. 


Participants will hear from a panel of ACA experts, representing different 
vantage points including: Susan Capot, compliance manager, Cigna 
Compliance and Regulatory Affairs; Kenneth Comeau, senior vice president, 
CBIA Services Corp.; and Mildeen Worrell, vice president, compliance 
practice leader, Sibson Consulting, a member of The Segal Group. 


Cost is free to current WEB members; $25 for Human Resource 
Association of Central Connecticut members; $50 for non-members. 


For more information contact: Glenn Alonzo, 860.678.3013, galonzo@ 
sibson.com. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


MANCHESTER COMMUNITY COLLEGE 
has a program for every passion. 


When Your 
Business 
Relies on 


Technology, 


At Manchester Community College, we are committed to preparing 


You Can Rely 


on Us. 


tomorrow's workforce today. With programs as wide-ranging as culinary 
arts and engineering, to health careers and business, we are not only 
producing job-ready graduates, but also are offering a solid foundation 
for those pursing advanced education. 


Our reach extends outside the classroom to custom training for business 


and industry, municipalities and nonprofit organizations. We serve both 


private and public employers, providing cost-effective training solutions 


AUTHORIZED PARTNER 


in today’s complex business environment. 


MANCHESTER 
COMMUNITY 
COLIEGE 


For learning. For life. 


manchestercc.edu 
nw 
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Connecticut's Cloud Hosting Provider 
Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 


shared hosting where resources are 
limited to a physical server. 


High Availability 


OnCloud is built for both performance 





and redundancy at its core, ensuring 
that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 


oncloud.com = cloud 


Contact Us Today: 860-953-9283 + sales@oncloud.com 








Find out why Amazon, Walgreens, Eaton, Dollar Tree, Domino’s, Westinghouse, 
FedEx, Pepsi, UPS and Tire Rack all chose to locate within 
central Connecticut’s premier industrial market. 


New yort 


Tradeport 


Windsor & East Granby, CT 


Class A Industrial Space 
& Shovel Ready Sites 


Ow aNicle-alelei-yailone 
eel loli iaiscmeclarcdlarcmige ae 
5,000-100,000 SF 


e Shovel ready development sites 
lxcolanlaatelor-lulalcmelelireliarccmigelan 
60,000-750,000 SF 


e 22’ - 30’ clear heights available 


CM \VF-ksi tel am ©) F-alarsvem [ale leciuatcim ey-1a. 
with FTZ, Airport Development 
yho)a\=yar- ale mela als) aml arexsvalaiyi> 
packages 


oy pe a4 


* Se 
1 RI F F IN (Leys iolam Tim Lescalleet 


INDUSTRIAL REALTY (860) 286-7660 


WAV VAN AcdatnataliatelOlaeabe) Metelaa tlescalleet@qriffinindustrial.com 
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FOR PROFESSIONALS AND EXECUTIVES 


11 Hartford evolves into college town 16 In-demand skills: risk management, 


business analytics 
11 Q&A: UTC Employee Scholar Program 


passes $1B in education spending 1s The List: Largest MBA 


programs in Connecticut 
12 CI’s MBA programs get a re-make 


Education Leadership Sponsor 


14 The List: Largest Connecticut 
graduate schools 
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Find out why area professionals continue to choose Rensselaer 
for enhanced earning potential and greater career opportunities 
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‘After several years working in government affairs for the information and communications technology 
industry, I decided to go back to school to study data analytics. I chose RPI's ITWS graduate program for 
its reputation and the ability to take classes in a variety of IT concentrations. 


r | 
My experience has been great — I'm happy with the choice I made.” — Jessica Jones, Student, ITWS Graduate Program 





“Relative importance is placed on topics most closely related to our jobs. The professors make a 
concerted effort to ensure the success of each student and made themselves available when I had 


questions outside the scheduled web or classroom sessions.” = pyaneied. paren 


Student, Master of Mechanical Engineering 


Rensselaer’s Advanced Professional Custom degree and certificate 
Studies conveniently blends on-line programs developed with our industry 
cea LL partners for employee cohorts 


© Part-time master’s degree programs in aps.rpl.edu 
> Mechanical Engineering with concentrations in 
Mechanics, Energy, and Design & Manufacturing | 
> Introducing in Fall 2016: Systems Engineering and — a 
Technology Management This is your invitation to 
enhanced earning potential and 


> Information Technology with concentrations in 
Data Science & Analytics, and Web Science 





® Classroom portion of the program takes place at our 





Hartford campus and our Groton site. greater career opportunities. 
© Access to some of the country’s leading professors Advanced Professional Studies at Rensselaer 
Associate Director, Graduate Admissions 
© For over 60 years, we’ve been preparing Connecticut apkarb@rpi.edu | www.rpi.edu ! 
professionals for career advancement and industry 518-276-2194 — 
: U.S. News & 
eee rs Mp 275 Windsor St. 115 Poheganut Dr. i eee aaa 
HARTFORD 06120 GROTON 06340 Engineering Program 
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Hartford evolves 
into college town 


By John Stearns 
Jstearns@HartfordBusiness.com 
owntown Hartford is about to get a shot of energy 
I) and urban renewal from the expansions of three 
colleges and universities, which could elevate the 
center city’s status to a college town, officials say. 

“They will provide — and they are providing as this 
evolves — a foundation to basically rebuild the downtown 
community,” Michael Freimuth, executive director of the 
Capital Region Development Authority, said of plans by 
the University of Connecticut, Trinity College and the Uni- 
versity of St. Joseph to expand their presence in the cen- 
ter city, which is already home to Rensselaer and Capital 
Community College. 

The projects will put more feet on the street during 
the day and after 5 p.m., fill up more apartment units, 
and support local businesses, Freimuth said. The 
schools also bring students closer to corporate and gov- 
ernment employers for lectures, internships and future 
jobs, bolstering the local economy. 

Freimuth said “eds and meds,” or educational oppor- 
tunities and medical institutions, are two growth sec- 
tors in urban renewal around the country. 

Greater Hartford already has a substantial medical 
and biomedical presence. 

“You see the elements coming together to really repo- 
sition Hartford for the long-term and I think the colleges 
are a big component of that,” Freimuth said. 

Also, college graduates become the innovators, 
small-business startups and new entrepreneurs “and 
you want them in your cities,” he said. 


Flagship university presence 

UConn is making the biggest splash downtown with its 
$115 million plan to relocate its West Hartford campus to 
a remodeled Hartford Times building and erect an adjoin- 
ing five-story facility. UConn also plans to partner with 
the Hartford Public Library and Wadsworth Atheneum 
Museum of Art to share facilities and pump about 2,300 
students and 250 faculty and staff into the downtown core. 
The campus’ architectural plans were designed to open the 
school to the streets, encouraging walking and exploring. 

“One of the things that we really wanted to do was bring 
more life to the city by designing a neighborhood campus” 
for students, faculty, government and industry, said Laura 
Cruickshank, UConn’s master planner and chief architect. 

Colleges’ impact on the future development of down- 
town is still unfolding, said Thomas Deller, director of the 
city’s Department of Development Services. 

“The real question is with UConn coming downtown 
and the amount of space that they’re taking and the way 
they’re designing the classrooms and space, trying to 
force students out of the building to walk around and 
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Students at the 
University of St. 
Joseph’s 
pharmacy school 
in downtown 
Hartford have 
added vibrancy to 
the center city. 











connect, will we see the spinoff benefits of small com- 
mercial shops and things of that nature develop?” he 
said. “And will we see students seeking to move down- 
town and move into some of these apartments that are 
being built? That’s still something we're not sure of.” 

But Deller said he’s optimistic the campus will spur 
additional growth, development and connectivity, 
which the city wants. Some small businesses already 
are expressing interest in being downtown, he said, and 
the city is talking with Zipcar about expanding there. 

“Ultimately, people are waiting to understand what 
the flow is and the demand is, but I think that the action, 
the growth, the universities coming downtown bringing 
the students, the housing that’s happening, it is start- 
ing to create the mass that’s necessary for some of this 
growth,” Deller said. 


St. Joseph expansion 

The University of St. Joseph, which already has its phar- 
macy school in the XL Center, plans to start a physician- 
assistant program downtown, hopefully by fall 2016, which 
will require leasing additional space in the XL Center or 
elsewhere, said Rhona Free, university president. That 
will bring more students downtown, where St. Joseph has 
upwards of 300 pupils in its three-year pharmacy program. 

“It’s obviously been a real asset for us in terms of 
students being able to live within walking distance of 
where they’re working and studying, so that’s been won- 
derful,” Free said. “Our students like being downtown. I 
think the faculty members also like being downtown.” 

Beyond the physician assistant plans, St. Joseph sees a 
chance for more program expansion downtown, including 
management, accounting and social work, Free said. With 
the rising cost of college, students want to maximize their 
investment, so being in an urban environment offering 
closer connections to internships and employers is advan- 
tageous, as is proximity to public transportation, she said. 

She thinks downtown is evolving towards a college town. 

“I think the city will reach that tipping point where 
businesses will start to adjust the way they operate to 
accommodate college students,” as seen around schools 
in other cities, she said. 

College towns also have to be pedestrian friendly, 
she said, expecting Hartford to trend more that way 
as increasing numbers of students and faculty use the 
city’s improved public transit. 

She also expects to see more cultural activities pop 
up that college students enjoy. 

Once the city gets to that critical student mass, “it’s 
a sort of self-perpetuating process — more and more 
businesses come in, more students want to be there, 
faculty want to be there,” Free said. 


Continued on page 16 


Q& 


UTC Employee Scholar 


Program passes $1B 
in education spending 


Q&A sits down with Amy Liedke, director of talent development 
for Hartford conglomerate United Technologies Corp., to discuss 
its extensive employee education programs. 


What kind of educa- 

tion benefits does 
m UTC offer employees 
who want to pursue a graduate 
degree? Have education ben- 
efits changed over the years? 

A: At United Technologies, 
we believe in lifelong learning. 
The UTC Employee Scholar Pro- 
gram (ESP) enables employees 
to expand their skills throughout 
their careers at UTC. 

The program, recognized 
as one of the world’s most com- 
prehensive employee education 
programs, pays for tuition, books 
and fees for employees enrolled 
in accredited pro- 
grams. In addi- 
tion to prepay- 
ment of expenses, 
employees also 
receive paid time 





> United 


Technologies 


Some of UTC’s partner univer- 
sities deliver programs at our loca- 
tions to provide work-life flexibility. 


Q: How important is it for 
employees to have an MBA 
if they want to take on lead- 
ership and/or management/ 
executive positions within 
the company? Has the value 
of an MBA changed over the 
years? Has it become more or 
less important over the last 
10 years? 

A: UTC leaders and employ- 
ees hold a wide array of degree 
types and majors, and at varying 
levels. We value 
and believe in life- 
long learning and 
appreciate employ- 
ees who continue 
to grow and devel- 


off each week op their skills with 
to study. Unlike . educational degree 
more typical has invested programs, corpo- 
tuition reimburse- sean = rate classroom 
ment programs, $1 17 billion in learning or on-the- 
ESP places no job training. 

restrictions on the Employee The  knowl- 


the course of 
study an employ- 


Scholar 


edge employees 
acquire through 


ee may pursue, the UTC Employ- 
and there is no Program ee Scholar Pro- 
requirement that . . gram makes 
coursework per- sINCce It Was them more effec- 
tain to an employ- . tive in their cur- 
ee’s current job. established rent positions 

United . and more capa- 
Technologies in 1996. ble of adapting 
has invested to change in the 


$1.17 billion in 

the Employee 

Scholar Program 

since it was established in 1996. 
To date, UTC employees have 
earned more than 37,000 degrees 
in more than 50 countries. In 
2014, nearly 8,000 UTC employ- 
ees were enrolled in college pro- 
grams through ESP, with more 
than 50 percent of them pursuing 
advanced degrees. 

Since the adoption of the 
Employee Scholar Program, the 
program mission has changed 
very little. 


Q: Online education seems to 
be in vogue. Does UTC embrace 
online education as a viable 
option for employees looking to 
earn a graduate degree? 

A: Through UTC’s Employee 
Scholar Program, employees have 
access to programs with both 
online and classroom learning 
curriculums. ESP supports our 
employees’ decisions on how they 
choose to learn, as well as what 
degree they choose to pursue. 


global business 

environment. 

While there is no 
obligation for Employee Scholar 
Program participants to stay 
with the company after earning 
their degrees, the retention rate 
among employee scholars is sig- 
nificantly higher than for their 
counterparts, as is the promo- 
tion rate. Many of the ESP grad- 
uates now hold senior positions 
across UTC companies. 


Q: What other graduate 
degrees are popular among UTC 
employees? Have any new grad- 
uate degree programs emerged 
geared specifically for the aero- 
space and building services 
industries? 

A: The MBA remains the 
most popular advanced degree 
among UTC employees followed 
by graduate degrees in engineer- 
ing. Employees pursue a host of 
other technical degrees in quali- 
ty, supply management, aeronau- 
tics, manufacturing, operations 
and more. a 
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SY CONTINUING AND GRADUATE EDUCATION FOR PROFESSIONALS AND EXECUTIVES 


Martin Roth, dean, 
Barney School of 
Business at the 
University of 
Hartford. 


CT’s MB 


By John Stearns 

jstearns@HartfordBusiness.com 
cheduling flexibility. Online availability. 
Subject concentrations. International 
trips. Dual degrees. Accelerated stud- 

ies. Coaching and networking. 

They're among the buzzwords and offerings 
Connecticut universities pitch as they strive to 
stand out in the competitive MBA marketplace. 

Universities also are tweaking courses to 
ensure their relevancy to employers’ needs in 
the dynamic economy. Like business, busi- 
ness schools need to be nimble on their feet, 
education experts Say. 

“We have tried to adapt the (MBA) program 
to meet the increasingly complex demands 
that students have on their time, both profes- 
sionally and personally,” said Martin Roth, 
dean of the Barney School of Business at the 
University of Hartford. “People are doing more 
telecommuting, people are working nontradi- 
tional hours, it’s not just a 9-to-5 world any- 
more. People are engaged in a lot more team 
and project-based work that often requires 
them to engage with colleagues or business 
partners in different time zones so they have 
to be on call during nontraditional hours. For 
all of those reasons, we want to try to provide 
students with as much flexibility as we can.” 

That includes offering courses online or in 
the classroom, whichever a student needs or 
prefers. It’s all about flexibility and quality, with 
online courses taught by the same faculty using 
the same syllabus and objectives, Roth said. 

“Our approach is any given semester, when 
we offer a course, we're going to make as many 
of those courses available in both formats, so 
students choose how they want to engage with 
us,” Roth said. “The only thing that differs is the 
way that we deliver that content.” 

Flexibility takes other forms, too, like 
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accelerated coursework. The University of Con- 
necticut, for example, offers an MBA in 16 or 21 
months, said Meg Warren, director of the full- 
time MBA program at the School 
of Business. 

Aredesign of UConn’s full-time 
MBA curriculum taking effect this 
fall allows first-year students to 
take some electives to help finish 
in 16 months and reduce time away 
from work. The program requires 
at least two years of work experi- 
ence. The exception is for dual- 
degree programs, for example, 
earning a law degree simultane- 
ously with an MBA. 

University of Hartford offers 
similar accelerated graduate pro- 
grams for students earning dual 
degrees, like an MBA and mas- 
ter’s of science in accounting and 
taxation or combining an MBA 
with a master’s of engineering. 

“The other thing that we've 
been working on is providing stu- \ 
dents options to work on special- £3 
izations if they so choose [includ- 
ing] bundling together groups of 
courses to give students an oppor- 
tunity to really do adeep dive” into 
a subject area, Roth said, citing 
finance, business analytics and 
management as examples. 

The school also is designing new concen- 
trations for the MBA program in collabora- 
tion with the engineering school for project 
management and supply chain management, 
effective next year, Roth said. 


University 


Curriculum refresh 
UConn’s newly designed full-time MBA 
program curriculum is the latest in a change 





Matthew 0’Connor, dean, 
School of Business, 
Quinnipiac University 





Jason Snyder, MBA program 
director and associate to 
the business school dean, 
Central Connecticut State 





that occurs about every five to six years to 
keep pace with the job market, Warren said. 

“This new curriculum is very quantita- 
tively focused,’ Warren said. 
“We're really going to drill down 
deep into three deep quantitative 
areas,” including business analyt- 
ics, digital marketing strategy, 
and financial analysis and invest- 
ments, the latter including three 
subspecialties of real estate, port- 
folio management and insurance 
and healthcare finance. 

The curriculum is quantita- 
tive focused because that’s what 
the job market is looking for and 
that’s where UConn’s faculty has 
deep academic and industry back- 
grounds, Warren said. 

Meantime, Quinnipiac Univer- 
sity launched a revised MBA cur- 
riculum last year that puts more 
emphasis on integration across 
business disciplines, said Matthew 
O’Connor, dean of the School of 
Business. Quinnipiac is trying to 
develop business leaders who have 
amore holistic view of business, not 
just a disciplinary view of it, he said. 

Asecond emphasis is on deci- 
sion making, ensuring students 
aren't just learning facts, figures 
and theories, but applying them and practic- 
ing decision making within the curriculum, 
he said. 

(uinnipiac has also put a stronger empha- 
sis on preparing students for a global economy. 

As part of the redesign, Quinnipiac also 
tweaked its MBA program specializations. 
It offers tracks in healthcare management, 
supply-chain management and finance. 

“We really do think those specializations 
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programs get a re-make 


speak to today’s economy, especially in the 
Northeast, and we think they set us apart 
from other schools,” O’Connor said. 

Quinnipiac’s full-time MBA students are 
required to do an international experience, usu- 
ally up to a two-week trip with visits to six to 10 
companies, he said. 

“The feedback from the trips and from the 
students is they’re often extremely life-changing 
experiences,” O’Connor said. “They're really get- 
ting to interact with high-level businesspeople 
from different companies in an international 
setting and seeing how business is conducted 
and practiced from a totally different cultural 
and geographic landscape.” 


New player 

Central Connecticut State University’s MBA 
program is entering its second year and is part- 
time only, with each course a blend of online and 
classroom, said Jason Snyder, MBA program 
director and associate to the business school 
dean. For example, a class that meets 16 times 
would include eight classroom sessions and 
eight online, he said. 

“One of the other competing demands that 
MBA programs have to think about is that one of 
the best predictors of student success is contact 
hours with a faculty member,” Snyder said. “As 
great as technology is, there’s only so much that 
can be replaced to get that whole experience,” 
which is part of the reason CCSU chose an in- 
class/online hybrid model. The school, though, 
has piloted some online-only courses, realizing 
not everyone can always be on campus. 

CCSU’s MBA program has two special- 
izations: accounting and business analytics, 
which is a hot area right now, Snyder said. 

“In an MBA program were not creating data 
scientists, but we are creating managers who 
understand how to analyze big data and how to 
use it to make business decisions,” he said. lH 
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Real People 


ADNET’s staff is a highly-trained team of experts with years of experience. We 
value our employees and recognize how important our team is for success. 


Creating Real Business and IT Solutions 
We prefer to talk in terms of how to grow your business than tech speak. ADNET 
guides clients towards better ways to connect, collaborate and compete. 


Since 1991 


Our company has grown a lot since 1991, but we still maintain our core beliefs. 
We believe it should be easy to do business with us, we need to understand the 
impact technology has to you and we should have depth in our relationships. 





A\DNET 


Technologies, LLC 





Be _ www.thinkADNET.com 


www.HartfordBusiness.com September 28, 2015 © HartrorD Business JouRNAL 13 


THE LIST 


Largest Connecticut graduate schools 


(Ranked by fall 2014 enrollment) 


Fall 2014 
graduate 
enrollment/ 
full-time/ Year 
Rank College or university part-time Sample of programs/degrees offered (1) No. of faculty President founded 
University of Connecticut 8,146 AuD, certificate, DMA (music), DMD, DNP, DPT, EdD, JD, LLM, MA, 
115 N. Eagleville Road, Storrs, CT 06269 5,522 MBA, MD, MDentSc, MEngr, MFA, MPA, MPH, MPS, MS, MMus, NA Susan Herbst 1881 
860-486-2000; www.uconn.edu 2,624 PharmD, MSW, PhD, SUD (2) 
: : Graduate School of Arts and Sciences, School of Art, Divinity School 
Yale University 6,859 (3) S : 
chool of Drama, School of Forestry & Environmental Studies, Law 
2 Med ctl ad aga ey School, School of Management, School of Medicine, School of Music, ae) Pelee) — 
ae OM School of Nursing (6) 
Sacred Heart University 2,784 Certificates, CLSP, DBA, DNP, DPT, MA, MACOMM, MAT, MBA, 
3 5151 Park Ave., Fairfield, CT 06825 1,031 MFTMA, MLDC, MPAS, MS, MSAP, MSCIS, MSCM, MSAP, MSN-FNP 273 John Petillo 1963 
203-371-7999; www.sacredheart.edu 1,753 (8) 
Southern Connecticut State University 2,692 
4 501 Crescent St., New Haven, CT 06515 894 Certifiicate, EdD, MA, MBA, MFA, MFT, MPH, MS, MSN, MSW, SYC NA Mary Papazian 1893 
203-392-5240; www.southernct.edu 1,798 
Quinnipiac University 2,482 
5 275 Mt. Carmel Ave., Hamden, CT 06518 1.311 ami are ea a 292 John Lahey 1929 
203-582-8200; www.quinnipiac.edu/mba 1,151 
University of Bridgeport 2,170 
6 126 Park Ave., Bridgeport, CT 06604 1,233 DC, EDD, MA, MBA, MS, ND, PHD, SYC 85 Neil Salonen 1927 
203-576-4000; www.bridgeport.edu 937 
Central Connecticut State University 2,166 
wT 1615 Stanley St., New Britain, CT 06050 1,600 MA, MAT, MS, certificate programs NA John Miller 1849 
860-832-2278; www.ccsu.edu 566 
University of New Haven 1.763 7 
8 300 Boston Post Road, West Haven, CT 804 MA, MBA, MPA, MS, MSEE, MSIE, MSME, MSEOM, PhD, cerificate NA Steven Kaplan 1920 
06516 959 programs (2) 
203-932-7000; www.newhaven.edu 
; : Barney School of Business, College of Arts and Sciences, College of 
University of Hartford 1,640 
Education, Nursing and Health Professions, College of Engineering, 
9 aoe eoeny i Stain ae en: CT 06117 Hose Technology and Architecture, Hartford Art School, The Hartt School; 182 Walter Harrison 1957 
Wi meueteect master's, doctorate's and certificate programs 
University of St. Joseph 1,578 ' we: 
DNP, MA, MS, MSW, master's certificates, PharmD, post-master's 
A O 1 678 Asylum Ave., West Hartford, CT 06117 (508, i ae ee 129 Pamela Trotman Reid 1932 
Bae eer Sty 1,141 CAS, DNP, MA, MBA, MFA, MPA, MS, MSECE, MSMOT, MSME 
4.4 = 1073.N. Benson Road, Fairfield, CT 06824 513 ea ee ee io ee : : 84 Jeffrey von Arx 1942 
203-254-4000; www.fairfield.edu 628 
Post University 1.066 
A 2 Feu eraee P.O. Box 2540, 184 MBA, MEd, MPA, MS 105 Don Mroz 1890 
800-345-2562: www.post.edu Bee 
Western Connecticut State University 510 
A 3 181 White St., Danbury, CT 06810 57 EdD, MSN, MBA, MA, MS, MEA, MAT, MHA NA James Schmotter 1903 
203-837-9000; www.wcsu.edu 453 
Wesleyan University 296 (9) 
AQ = 0 Wyilys Ave., Middletown, CT 06459 188 (9) PhD, MA (2) NA Michael Roth 1831 
860-685-2000; www.wesleyan.edu 108 (9) 
Albertus Magnus College (10) 286 
1 5 700 Prospect St., New Haven, CT 06511 501 MA, MBA, MEA, MS (2) 29 Julia McNamara 1925 
203-773-8505; www.albertus.edu 85 
Rensselaer Hartford Campus 185 
1 6 275 Windsor St., Hartford, CT 06120 9 ME, MS NA Shirley Jackson 1955 
860-548-2420; admissions.rpi.edu/aps/ 176 
Eastern Connecticut State University 148 
A°7 = 83Windham St., Willimantic, CT 06226 43 MS (2) 23 Elsa Nunez 1889 
860-465-5292; www.easternct.edu 105 
Trinity College 138 
1 8 300 Summit St., Hartford, CT 06106 1 MA 17 eee 1823 
860-297-2151; http://gradstudy.trincoll.edu 137 y 
Connecticut College 7 
4 9 270 Mohegan Ave., New London, CT 06320 3 MA 10 Katherine Bergeron 1911 
860-447-1911; www.connecticutcollege.edu 4 


Source: Individual Schools. Notes: Rensselaer Hartford University did not respond to survey in time for publication. NA = Not available. AuD = Doctor of Audiology, CAS = Certificate of Advanced Study, CLSP = Connecticut Literacy Specialist Program, DBA = Doctor of 
Business Administration, DC = Doctor of Chiropractic, DMA = Doctor of Musical Arts, DMD = Doctor of Dental Medicine, DNP = Doctor of Nursing Practice, DPT = Doctor of Physical Therapy, EdD = Doctor of Education, JD = Juris Doctor, LLM = Master of Laws, MA/MS = 
Master of Arts/Master of Science, MACOMM = Master of Communication, MAT = Master of Arts in Teaching, MBA = Master of Business Administration, MCS = Master of Computer Science, MD = Doctor of Medicine, MDentSc = Master of Dental Science, ME = Master of 
Engineering, MEd = Master of Education, MEng = Master of BY etal MFA = Master of Fine Arts, MFT = Bade and Family Therapy, MFTMA = Master of Film and TV Production, MHA = Master of Health Administration, MHS = Master of Health Science, MLDC = 
Master of Media Literacy and Digital Culture, S = Master of Medical Science, MMus = Master of Music, MOT = Master of Occupational Therapy, MPA = Master of Public Administration, MPAS = Master of Physician Assistant Studies, MPH = Master of Public Health, 
MPhil = Master of ese S = Master of Professional Studies, MPS = Master of Personnel Services (UConn), MSAP = Master of Science in Applied ESyene ogy, MSAT = Master of Accounting and Taxation, MSCIS = Master of Science in Computer and Information 
Systems, MSCM = Master of Sports Communication and Media, MSECE = Master of Science in Electrical and Computer Engineering, MSME = Master of Science in Mechanical rei aes MSMOT = Master of Science in the Management of Technology, MSN = Master 
of Science in Nursing, MSN-DNP = Master of Science in Nursing-Doctor of Nursing Practice, MSSE = Master of Science in Software Engineering, MSW = Master of Social Work, ND = 

SJD = Doctor of Laws, STEM = Science, Technology, Engineering and Mathematics, SYC = Sixth-Year Certificate 

(1) Abbreviations are explained above. 

(2) From website. 

(3) Office of Institutional Research Detailed Data, OIR Table W002, oir.yale.edu/detailed-data. 

(4) Graduate and professional. 

(5) Graduate and professional. Office of Institutional Research Detailed Data, OIR Table W002, oir.yale.edu/detailed-data. 

(6) Office of Institutional Research Detailed Data, OIR Table W002, oir.yale.edu/detailed-data. 

(7) Primary appointments in the faculty of Arts & Sciences for fall 2014: 1,145. Source Office of Institutional Research Detailed Data, OIR Table W055, oir.yale.edu/detailed-data#faculty. 

(8) From website. 

(9) 2014-2015 Common Data Set. 

(10) Has another campus in East Hartford. 

—Compiled by Roger Magnus. 


Naturopathic Medicine, PharmD = Doctor of Pharmacy, PhD = Doctor of Philosophy, 


To view the full list, please visit HartfordBusiness.com 
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In-demand skills: risk management, 
business analytics 





By John Stearns 


jstearns@HartfordBusiness.com 


hile an MBA is considered the high- 
W er-education degree of choice for 

many Connecticut companies, there 
are other in-demand skill sets. 

Financial risk management, business ana- 
lytics, accounting, cyber security, and science, 
technology, engineering and math are among 
the areas of expertise sought by Connecticut 
employers, who are also looking for people 
with “soft” skills like the ability to communi- 
cate and think criti- 
cally, according to 
university educators. 

Jud Saviskas, 
executive director of 
risk management pro- 
grams at the Univer- 
sity of Connecticut’s 
School of Business, 
underscored the 
demand in financial 
risk management, 
noting that about 160 
students entered the 
master’s degree pro- 
gram this fall. The 
first graduating class 
in 2011 numbered 23. 

“Clearly the 
demand is_ there,” 
Saviskas said, adding 
UConn got input from 
senior executives at 
about 10 companies 
to craft the right pro- 
gram and has stayed 
true to their input, 
offering a real-world 
approach to risk- 








Jud Saviskas, executive 
director of risk manage- 
ment programs, University 
of Connecticut's School of 
Business 





Jill Ferrall, associate dean 
for career development, 
Quinnipiac University 
management theory. 

Driving demand was the Great Reces- 
sion and federal legislation that required 
companies to boost risk oversight, he said. 
Increasing cyber threats also has made risk 
management a top priority for employers. 

“Clearly, insurance companies, financial 
institutions — they’re all affected by that,” 
Saviskas said. 

While more than half of the master’s 
degrees in financial risk management focus 
on finance, it’s grown beyond that, he said. 


october is 


Big data is driving other areas in which 
Saviskas sees demand from employers. The 
financial risk management program deals 
with big-data analysis and many grads take 
jobs as data analysts, or financial or risk-man- 
agement analysts, he said. 

Connecticut employers also continue to 
seek people strong in science, technology, 
engineering and math, said Jill Ferrall, asso- 
ciate dean for career development at Quinni- 
piac University. 

(Quinnipiac added business analytics to 
its list of graduate degree programs last fall, 
said Ferrall, add- 
ing that accounting 
remains in demand 








Soft skills key 

Roth said he is also seeing demand in man- 
agement in general, “just developing better busi- 
ness communication, teamwork, negotiation, 
conflict management and resolution skills — 
the kind of things revolving around being able 
to effectively manage people and teams within 
an organization.” 

Those are some of the soft skills — com- 
munication, critical thinking, decision-making, 
innovation, entrepreneurship and negotiation 
—employers want, said Christa Sterling, direc- 
tor of continuing education at Central Connect- 
icut State University. 

She said compa- 
nies say they some- 


andisneededacross > Companies say they times struggle finding 
all industries. é young workers who 

In computer sci- sometimes struggle can be critical think- 
ences, cyber securi- 7 : ers, who aren't afraid 
ty is huge, she said. finding young workers to make a mistake, 
Computer gaming 7 and who can write 
and robotics are who Can be critical well. In response, 


popular, too. Con- 
necticut employers 
also seek people 
skilled in biomet- 
rics, forensic scienc- 
es and nursing, she said. Ferrall also thinks 
international relations is up and coming. 

“The basis that I see is that employers want 
grads that have good math skills, good com- 
puter skills, good statistics skills and overall 
good communication skills, that’s really what 
a business needs,” Ferrall said. 

Martin Roth, dean of the Barney School 
of Business at the University of Hartford, 
said employers want the fastest return on 
investment they can get in employees. So 
the university has taken concentrations it 
offers in its MBA program — finance, busi- 
ness analytics and management — and 
offers them as post-graduate certificates, 
Roth said. 

“You can just come and take the set of 
courses that will enable you to gain the spe- 
cialized skills that you and your employer feel 
are the most valuable,” Roth said. 

What’s in demand? He sees interest in 
insurance and risk management, which are 
addressed by courses in the MBA program, 
plus business analytics and finance, he said. 

Financial skills remain key, with continued 
interest in accounting and taxation, he added. 
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CCSU plans to offer 

more courses that 

helps close _ that 

skills-gap, including a 

hybrid-writing work- 
shop that includes in-class instruction and two 
to three months of online follow-up. 

“Folks get a lot of technical degrees and 
then they don’t have those writing skills, so 
that should be really popular,” she said. 

CCSU also is going to offer a social media 
digital boot camp certificate that Sterling 
expects will appeal to older workers. 

Bill Barnett, dean of graduate studies at 
Trinity College, also sees employers wanting 
people with certain soft skills that can be cul- 
tivated in a number of degree programs and 
other courses, which makes liberal arts and 
sciences relevant to employment, he said. 

Trinity, for example, sees attorneys taking 
graduate courses on American culture and 
history because they want to understand how 
the culture relates to their profession, Barnett 
said. Others might get amaster’s in English to 
improve their thinking and writing. 

Trinity’s master’s degree in public policy 
has attracted people from the healthcare 
sector and state regulatory agencies to learn 
how policy is made and implemented and to 
hone their own skills of analysis and presen- 
tation, Barnett said. | 
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The University of St. Joseph is looking for more space in 
downtown Hartford. 


>) from page 11 


UConn, Trinity 
growth 


Robert Corbett, director of regional 
projects and development for UConn, said 
he hopes the school’s project swings that 
pendulum. 

“There’s been atremendous amount of effort 
over the last decade to two decades to really 
change the culture in Hartford,” he said. “I think 
the university is hoping it’s the tipping point that 
kind of gets the whole culture changed.” 

Jason Rojas, chief of staff to Trinity’s presi- 
dent and a state representative serving the 9th 
Assembly District, senses that momentum, too. 
Trinity bought the former Travelers Education 
Center at 200 Constitution Plaza and hopes to 
revive it by the end of next spring through its 
own use and by leasing out space, including for 
offices and retail. Trinity is still studying how it 
will use the building, but expects to use one or 
two floors of the five-story office tower. 

Rojas said he hopes college campus 
expansions help build connections between 
Hartford neighborhoods and downtown and 
build a stronger sense of city. 

“This is an opportunity to connect Albany 
Avenue to the University of Hartford, Broad 
Street to Trinity, Asylum Avenue to St. Joe's, 
particularly around transportation,” he said. 
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WHY NOMINATE? e Individual and corporate recognition In Print, e Complimentary tickets to the awards event 
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enefits Include: Hartford Business Journal opportunities with qualified attendees 


e A unique way to show your company’s 
appreciation to a client, coworker, boss, friend, 
Spouse or colleague for a job well done 


e Grow interest and awareness of your brand e Timeless commemoration that will be 
favorably within the area business community appreciated for many years to come 





HARTFORD BUSINESS JOURNAL NOMINATION DEADLINE: OCTOBER 6, 2015 
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Best Places 
TO WORK IN 


To be eligible for consideration, 
companies must meet the following criteria: 


REGISTRATION DEADLINE: OCTOBER 2, 2015 


Special Edition Publishes: March, 2016 
Awards Event: March, 2016 


some companies just get it right! The Best Places to Work Awards honor companies who rank 
highest in employee satisfaction as determined by a survey administered nationally by the Best 
Companies Group. The winners will be recognized in a special issue of the Hartford Business 





> Be a for-profit or not-for-profit business or government entity 


> Be a publicly or privately held business Journal in print and online, and at a special awards dinner. 
> Have a facility in the state of Connecticut ; 
> Have a minimum of 15 employees working in the state Register at: WWW. BestPlacesloWorkl n CT. com LAST 
of Connecticut CHANCE (1) 
- oe Register! 
> Must be in business for a minimum of 71 year In Association With: Beast Companies Group >>> 
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www.HartfordBusiness.com For questions contact Amy Orsini at aorsini@HartfordBusiness.com or 860-236-9998 x134 
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THE LIST 


Largest MBA programs in Connecticut 


(Ranked by 2014-2015 enrollment) 


Tuition per- 
Avg. age credit hour/ 
of books and 
students/ fees per 
2014 - 2015 % full- semester/ Head of MBA 
enrollment/) MBA's time/ credit hours Executive programs/ Date 
2013-2014 conferred %part- requiredto MBA head of business founded 
Rank Company enrollment —= in 2015 time graduate program? Program specialities school locally 
rept crea Shean (1) 774 30 $825 Business analytics, digital marketing strategy, financial analysis and investments, Snrechinlair 
1 Wee wee 237 11% $500 Y healthcare finance and insurance, marketing analytics, portfolio management, real 1881 
Storrs, CT 06269-1041 754 899, 57 Bernie John Elliott 
866-622-8266; mba.uconn.edu e 
Yale School of Management NA NA 
165 Whitney Ave. 625 is Anjani Jain 
2 New Haven, CT 06511 552 we i ° A 7 es Edward A. Snyder ae 
203-432-5635; www.som.yale.edu 
University of Hartford 
Barney School of Business 39 $650 
3 200 Bloomfield Ave. 489 97 (2) 13% $559 N Dual-degree MSAT/MBA and E2M (Masters in Engineering and MBA); MBA Glenn R. Knight 1957 
West Hartford, CT 06117 468 87%, 54 concentrations in business analytics, finance, management Martin S. Roth 
860-768-4444; www.hartford.edu/ 
barney 
Post University 
800 Country Club Road, P.O.Box ggg 36 $730 PR a dia eee 
2540 84 45% $750 N NA prynge, acing 4890 
Water CT 06723 489 55% A5 Dean, Malcolm Baldrige 
peal Ate . School of Business 
800-345-2562; www.post.edu 
University of Bridgeport 
cee Bou he aaee 237 94 Pa eens y Accounting, finance, international business, management, marketiing, human Lloyd G. Gibson 1997 
SAEs. A000: 231 34%, 30 resource management, entrepreneurship, analytics intelligence Lloyd G. Gibson 
www.bridgeport.edu 
Quinnipiac University 
275 Mt. Carmel Ave. 173 26 $955 Lisa Braiewa 
6 Hamden, CT 06518 We NA 20% NA N NA Matthew O'Connor, 1929 
203-582-8200; 80% NA Dean 
www.quinnipiac.edu/mba 
Southern Connecticut State 
University 
NA 392 Mary A. Papazian 
T Mee onion ves 40 41% NA N NA Samuel K.Andoh —- 1893 
NOH uel, or ates a 59% 51 Ellen Durnin 
203-392-5240; 
www.southernct.edu 
Wayne Gineo 
eels se College (3) 169 35 $802 Annette Bosley-Boyce, 
8 New p CT 06511 105 103 57% $1,100 N Accelerated programs, flexible schedules Dean, Division of 1925 
pill aha Lid A3% 48 Professional and 
203-773-8505; www.albertus.edu Gradiiaie Studies 
University of New Haven (4) 
300 Boston Post Road iss 28 $849 Accounting, business intelligence, business policy and strategic leadership, Gharescipion 
West Haven, CT 06516 115 (5) 55% $150 (6) i" finance, human resource management, international business, marketing, sports P 1920 
258 Brian Kench 
203-932-7440; 45% 30 to 54 (7) management 
www.newhaven.edu 
Sacred Heart University 
5151 Park Ave. 33 $850 
A O Fairfield, CT 06825 Lr 74 17% $1,840 N Accounting, finance, management, marketing EEC HERRGH 1963 
203-371-7999; 33% 36 
www.sacredheart.edu 
Central Connecticut State 
University 89 29 $343 Jason Snyder 
1 4 1615 Stanley St. 0 0 0% $299 N Business analytics, accounting Ken Colwell, Dean of 1849 
New Britain, CT 06050 100% 30 to 54 School of Business 
860-832-2278; www.ccsu.edu 
Rensselaer Hartford Campus 
275 Windsor St. NA $1,600 
A 2 Hartford, CT 06120 S| 46 14% NA N NA Lela speed 1955 
860-548-2420; 86% 45-48 giey 


admissions.rpi.edu/aps/ 


Source: Individual institutions. Notes: NA = Not available. 

(1) MBA programs are offered in Hartford (full-time/part-time/Executive MBA), Stamford (part-time only) and Waterbury (part-time only). Executive MBA program requires only 48 credits. 
(2) 49 as of July 27, 2015. 

(3) Has another campus in East Hartford. 

(4) MBA offered at Orange location. 

(5) Conferred between July 1, 2014 and June 30, 2015. 

(6) $150-$250. 

(7) Dependent upon undergraduate degree or specialization. 

—Compiled by Roger Magnus. 


To view the full list, please visit HartfordBusiness.com 


STRATEGI 


ers ADVOCACY WRITING | CONTENT DEVELOPMENT | MEDIA RELATIONS 
CRISIS COMMUNICATIONS | PROJECT MANAGEMENT 


- 860.729.3021 
WWW. ct byth enum be rs. nfo info@express-strategies.com 


| a t i wr www.express-strategies.com 
@CTnumbers 


18 Hartrorp Business JourNAL © September 28, 2015 www.HartfordBusiness.com 





UCONN MBA PROGRAMS 


BEST 
GRAD SCHOOLS 


SCHOOL OF BUSINESS 








IS r lev REPORT 


BUSINESS 


Out of more than 450 national AACSB-accredited master’s programs in 
business, U.S. News & World Report ranks UConn’s MBA Program 


#23 among public institutions. 


But don't just take U.S. News & World Report's word for it. 


Join and experience what 13,537 UConn MBA alums already know. 


grad.business.uconn.edu 


AACSB Accredited since 1958 
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CHARTWELL 


REAL ESTATE AUCTIONS 


RECENT OPERATIONS & DATA CENTER OF UNILEVER 
110,000 SF MODERN OFFICES ON 8.1 ACRES 


1-95 Corridor near Stratford, Connecticut 


PROPERTY DESCRIPTION: 

¢ Office Building / Data Center with 422 Parking 
Spaces in Trumbull Corporate Park. 

- Fiber Optic Distribution. Multiple Back-up Systems; 
FM200 gas based-fire suppression system 
(no water). 

¢ Additional 26,000 SF Penthouse Mechanical 
Room and updated Mechanicals for Elevators. 

55 Merritt Blvd. provides your company the 
assurance of Continuous Operation, Security and 
Redundancy for Catastrophic Backup use in the 
Medical, Military & Financial Industries. 

BUSINESS OPPORTUNITY: Seller-financing with 

37.5% cash down. Opportunity to control your 

business environment at a fraction of replacement 

cost. Buy at an Auction Price! 

ON-SITE INSPECTIONS: Thursdays, October, 8, 15, 

22, & 29. For appointment on these dates call: David 

Lang, CT R.E. Sales-person, at Cell: 440-823-0616 

or Gordon Greene, CT R.E. Broker at Cell: 330-327- 

5793. See Web-Site at www.55merrittblvd.com 

Closing in Escrow on or before December 16, 2015. 


55 Merritt Blvd., Trumbull, CT 06611 
Easy Freeway Access to I-95; I-84; (T-15 &Rt.8 


PUBLISHED RESERVE PRICE: $4,985,000 


YOUR NEW HEADQUARTERS @ $45/SF 
SELLER FINANCING @ 6.5% 


Former Operations & Data Ctr. for Unilever 
(UL on NYSE) available at fraction of 
recent valuation of $13,506,000 


FOR BROCHURE & TERMS OF SALE , CALL: 


pa 860-904-5498 or 216-839-2005 


Girl aarti emery) 
CHARTWELL AUCTIONS - HANNA COMMERCIAL BROKERAGE 


WO! 
REAL PR TATE SERVICES 
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Please join the Hartford Business 
Journal at The Society Room 

on Tuesday, October 6, 2015 

for a panel discussion designed 
to educate around the issues 


Date: Tuesday, October 6, 2015 7:30 a.m.-9:30 a.m. 
Where: The Society Room 31 Pratt Street, Hartford 
Single Ticket Rate: $45.00 








Panel Discussion Panelists: and challenges of Health Care 
moderated by: Ph ilip Vo ge I, Reform. Breakfast will be served. 
< Hartford Business President of CBIA Service Corp. _ Presenting Sponsor: 
“Journal Editor 


Steve Sigal, 
CFO of Access Health CT 


Ken Lalime, 
CEO of HealthyCT 





Greg Bordonaro 


COMCAST 
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Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 


Interiors 
indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 


www.newleafinteriors.com 
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Farmington’s KBE 
Building Corp. 
recently moved 
down the road, 
into Pond View 
Corporate Center. 


Baronet Coffee spends 


$1.8M on Windsor space 





aronet Coffee has paid $1.8 million 
B for a 51,768-square-foot industrial- 

office facility in Windsor for a relo- 
cation by next spring of its wholesale- 
retail coffee-roasting and coffee-import 
operations. 

Baronet plans to occupy the building at 
701 Marshall Phelps Road in the first quarter 
of 2016. The company is presently stationed 
along Hartford’s “car-dealership row,” at 70 
Weston St., in the city’s North Meadows. 

Sentry Commercial and NGKF/Hart 
Industrial Group jointly represented the 
buyer, One Cup Realty. Colliers Interna- 
tional represented seller 701 Marshall 
Phelps Road LLC. 


Sentry’s downtown relo 





Hartford commercial property broker- 
adviser Sentry Commercial is about to relo- 
cate its downtown offices to space several 
blocks away, to make room for UConn. 

Sentry will move around Oct. 2 to 2,500 
square feet at 190 Trumbull St. from about 
2,000 square feet on the third floor of 38 
Prospect St., next door to The Hartford Club. 

Udolph Properties owns 190 Trumbull 
St., also known as The Brownstone Build- 
ing for the color and materials of its sig- 
nature exterior facade. Mckinnon’s Irish 
Pub and Citizens Bank are among the 
building’s retail tenants. 

UConn last summer paid $3.9 million 
to acquire the three-story 38 Prospect St. 
office building that also houses JCJ Archi- 
tecture, which occupies most of its space. 

Itis a half-block east of UConn’s planned 
new Hartford region campus in the old Hart- 
ford Times building on Prospect Street. 


Gregory Seay 





The building, sandwiched between 
The Hartford Club, 46 Prospect, and the 
Hartford BPO Elks Lodge at 34 Prospect, 
will house, once renovations are complete 
by fall 2017, classrooms, offices and other 
space for UConn’s post-graduate pro- 
gramming for social work and business 
now at its West Hartford campus. 


$175K Bloomfield tract 

An 11.7-acre industrial parcel in Bloom- 
fieldis onthe market with a $175,000 pricetag. 

The property at 43 West Dudley Town 
Road, at the end of Old Windsor Road, has 
full utilities in the street and a level topog- 
raphy, according to listing broker Sentry 
Commercial. 

Action Technology and Investment 
Inc. owns the industrial-2 zoned property, 
Sentry said. 


KBE’s Farmington relo 

KBE Building Corp. has a new Farm- 
ington address that is just down the road 
from its old one. 

KBE relocated in mid-September nearly 
all ofits 130 staffers, plus their office furnish- 
ings and equipment, into 23,000 square feet 
of office space in Pond View Corporate Cen- 
ter, at 76 Batterson Park Road. KBE previ- 
ously was housed at 30 Batterson Park Road. 

Operated as the construction arm of 
West Hartford’s The Simon Konover Corp. 
before it was sold to KBE’s managers in 
2007, it provides preconstruction, construc- 
tion management, design/building and gen- 
eral contracting services throughout the 
Northeast and Mid-Atlantic regions. 

Built in 1988, Pond View Corporate Cen- 
ter is on 34 acres, directly across the street 
from Batterson Park Pond. It consists of two 
117,000-square-foot, Class A office buildings. 

Goman+York Property Advisors repre- 
sented KBE Building Corp. Colliers Inter- 
national represented landlord Fusco Farm- 
ington Associates LP in the lease. a 
Deal Watch wants to hear from you. 
E-mailit, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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FREE Admission FREE Screenings 
FREE Flu Shots Blood Pressure, Glucose, 


Cholesterol, Skin 
& More! 







NEW LOCATION: 
XL CENTER! 


S¢NBC 


CONNECTICUT 


OCTOBER 17&18 


1OAM-5PM 
XL Center, Hartford, CT 





















FAMILY FUN 


Inaugural H&W Family 5K! Ticket To Every 
VIP Meet & Greets, ae 
Face Painting and More! Attendee! 


Visit nbcconnecticut.com and search “Health” for more information. Call 860-313-4257 if you would like to be a vendor. 
"500 flu shots available per day. “Hartford Wolf Pack tickets available while supplies last. 
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CityPlace | towers over its shorter downtown neighbor, 
CityPlace Il. 


CityPlace I’s 
new owner 
envisions ‘tweaks’ 


oston’s Paradigm Properties, the 
B recent buyer of Connecticut’s tallest 

skyscraper in downtown Hartford, 
acquired more than just brick-and-mortar in 
the $113.3 million transaction. 

Paradigm also hired CityPlace I’s entire 
management/operations staff from CB Rich- 
ard Ellis-New England, the tower’s previous 
manager, said Kevin McCall, CEO of Para- 
digm Properties and affiliate Paradigm Capi- 
tal Advisors. Among them were CityPlace I’s 
building superintendent and its engineer. 

He said Paradigm will bring “a differ- 
ent operating style to the building that is 
client-centric.” 

The 38-story tower, however, needs 
little in the way of exterior-interior capital 
improvements, McCall said. Previous owner, 
Chicago realty mogul Sam Zell ensured one 
of the state’s and Hartford’s last major office 
towers erected in the late ‘80s was well 
maintained. 

“The building’s in great shape,” McCall 
said the day the deal was announced. “There 
are a lot of terrific components. There will be 
opportunities to tweak.” 

One feature — it’s soaring, multi-story 
atrium that links CityPlace I and its squat, 
next-door neighbor, CityPlace II — could be 
in for amakeover, “to make it more dynamic,” 
McCall said, declining to elaborate. 

Tenants and pedestrians weekdays use 
the planter-lined atrium to enter or exit the 
building from Asylum, Pearl and Trumbull 
streets; to get to and from Max’s Restaurant; 
or to Bank of America’s branch and automat- 
ed teller machine, among other ground-floor 
tenants. 

He noted that CityPlace I’s anchor tenant, 
UnitedHealth, regularly takes advantage of 
that indoor space. 

— Gregory Seay 
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Various business lobbying groups are planning to take a more aggressive approach with state senators (shown above) and representatives who champion anti-business policy. 
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Biz lobbyists to step up fight 


like pension reform, and hopeful- 
ly rolling back tax hikes so more 
companies feel they can do busi- 
ness in Connecticut. 

“Everybody agreed that this 
is what we need to do. We need 
to have amore aggressive stance 
in the legislature,” said James 
Albert, president and CEO of the 
Central Connecticut Chambers 
of Commerce. “This is more of 
an offensive approach than we 
have seen in many, many years.” 

The gathering came after 
this year’s legislative session 
ended with a $1 billion tax 
increase — including a new 
unitary reporting tax, stricter 
limits on tax credits, higher 
sales taxes on computer ser- 
vices and an increase in the 
hospital provider tax — that left 
the business community crying 
foul and warning of significant 
repercussions to the state’s eco- 
nomic competitiveness. Even 
though Gov. Dannel P. Malloy 
rolled back the tax increases 
by $178 million during a special 
session, damage was done with 
major companies like Fairfield 
conglomerate General Elec- 
tric warning they were going 
to move out of the state. GE is 
expected to announce its new 
headquarters in December. 

Business lobbying groups 
plan to be more explicit with law- 
makers on the implications of any tax or fee 
increases and other regulatory changes, said 
Timothy Stewart, president of the Greater 
New Britain Chamber of Commerce. A firmer, 
more public stance seemed to work at the end 
of the most recent legislative session, as sharp 
criticisms and threats to leave the state by 
GE, Aetna and other Connecticut employers 
caused Malloy to re-think some tax increases. 

“Tt was a more defensive approach this 
year, unfortunately, and we want to be more 
proactive next year instead of reactive,” Stew- 
art said. “We are trying to get on offense.” 


Joe Bren 


Alliance 


Subtle shifts 
The shift in lobbying strategy started 





nan, president 
and CEO, CBIA 






State Sen. Minority 
Leader Len Fasano 
(R-North Haven) 


AD 
0z Griebel, president 
and CEO, MetroHartford 


when the CBIA took a notice- 
ably more standoffish posi- 
tion in February after Malloy 
revealed his initial budget 
proposals that included sev- 
eral business tax hikes. CBIA’s 
change in tone came in Joe 
Brennan’s first year as the pres- 
ident and CEO of the associa- 
tion. It also came in the midst 
of CBIA’s 20X17 marketing cam- 
paign, which urged lawmakers 
to adopt policy that would help 
Connecticut be ranked among 
the top 20 states in the nation 
for economic competitiveness. 

The legislature responded 
by passing one of the largest tax 
hikes in state history. 

Prior to the CBIA’s more 
hard-charging attitude _ this 
year, the business lobby used 
a more cordial, obliging tone 
with the governor and legisla- 
tive leaders, Albert said, which 
didn’t necessarily get business’ 
voice heard when it came time 
to dictating policy. 

“[Brennan] is being more 
aggressive about raising the voice 
of the business community in the 
legislative process,” Albert said. 

State Sen. Minority Leader 
Len Fasano (R-North Haven) 
said the attitude change and 
joint chorus of boos from vari- 
ous trade groups and chambers 
got the business lobby a seat at 
the proverbial negotiating table. 

“In our building, we have a saying, ‘If you 
are not at the table, you become the meal,” 
Fasano said. 

However, because the hard-charging 
approach didn’t come until the end of the ses- 
sion, not much could be done except for the 
small rollback in tax increases, Fasano said. 


i 





Looking ahead 

To be proactive in 2016, the business 
groups decided to meet in September to 
develop a legislative agenda, which will 
include a list of what the various groups 
collectively want along with tactics and 
research on issues to strengthen their 


negotiating position with lawmakers, 
Albert said. 

The overall message will be econom- 
ic competitiveness, Brennan said. The 
details of that message will include many 
of the recommendations from the Con- 
necticut Institute for the 21st Century — 
an organization of government and busi- 
ness officials — including pension reform 
and shifting more social services onto 
lower-cost nonprofits. 

Even though the legislature won't pass a 
new state budget until 2017, Brennan said it 
is important the business lobby remains on 
top of the state’s fiscal condition, since there 
is already a $900 million deficit projected for 
the current two-year budget and businesses 
don’t want further tax increases. 

“Hopefully, we can get them to roll back 
taxes,” Brennan said. 

By pushing for incremental improve- 
ments, especially during off-budget legisla- 
tive sessions, the business lobby wants to 
build a stronger fiscal foundation for the 
state, which will eliminate the need for the 
constantly shifting tax policy and other gov- 
ernment revenue grabs, Brennan said. 

“If we don’t see greater growth in our 
economy, we are all going to be in trouble,” 
Brennan said. 

The last time the chambers and various 
trade associations got together before a 
legislative session was near the end of the 
2000s, said Oz Griebel, president and CEO 
of the MetroHartford Alliance. 

It makes for a much stronger message 
when these groups can compare thoughts 
beforehand and come up with acommon set 
of goals, Griebel said. 

One surprise at the Sept. 21 meeting was the 
attendance of several nonprofits, Albert said. 

Nonprofits and the business lobby some- 
times are at odds during the legislative 
session as nonprofits urge lawmakers to 
maintain or increase social service funding 
while businesses push the state to restrain 
spending and reduce taxes. 

“But the nonprofits understand that if the 
business community suffers in any way, they 
tend to see that reflected in the amount of 
philanthropic donations they receive,” Albert 
said. “Economic development and community 
development go hand-in-hand, and you really 
can't have one without the other.” a 
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$700,000,000* Special Tax Obligation Bonds 
Transportation Infrastructure Purposes, 2015 Series A 


$140,000,000* Special Tax Obligation Refunding Bonds 
Transportation Infrastructure Purposes, 2015 Series B 


Preliminary Pricing Information 
Retail Order Period* — September 30, 2015 
Institutional Pricing* — October 1, 2015 
Delivery Date* — October 15, 2015 


Expected Tax Status 


Interest is double tax-exempt for Connecticut residents** 


Honorable Denise L. Nappier 
Treasurer of the State of Connecticut 


For more information on these Bonds, including the Preliminary Official Statement, 
please visit: www.BuyCTBonds.com or call 877.552.8266 


*Preliminary, subject to change. 

**Before purchasing any Bonds, contact your tax advisor to determine any applicable federal, state and local tax consequences. 
These Bonds may not be sold, nor may offers to buy be accepted, prior to the time an Official Statement is delivered in final 
form. Under no circumstances shall this announcement constitute an offer to sell or a solicitation of an offer to buy, nor shall 
there be any sale of the Bonds in any jurisdiction in which an offer, solicitation or sale would be unlawful prior to registration 
or qualification under the securities law of any such jurisdiction. The Bonds will only be sold by means of an Official Statement. 
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CO-COMMUNICATIONS 
MARKETING & PUBLIC RELATIONS 
CT * WESTCHESTER * NYC | 860.676.4400 


www.cocommunications.com 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


317-321 Federal Road, Brookfield, CT | 2005 | 31,000 sq ft 
= . 
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270-290 Federal Road, Brookfield, CT. 227-235 Federal Road, Brookfield, CT 
2002 | 33,000 sa ft 2014 | 25,000 sa ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


Bo ((@ aes 
Building & Engineering Co., Inc. 


ENGINEERS e DESIGNERS *« CONTRACTORS 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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Science Center ® 








THANK YOU 


to the sponsors and guests who made the 
Green Gala an unforgettable celebration of the 
Connecticut Science Center's role in inspiring the next 
generation of scientists, engineers, healers, and inventors. 


PRESENTING SPONSOR 


Ww 





United Technologies 


DIAMOND SPONSOR 


Ma. 
TRAVELERS J 


PLATINUM SPONSORS 

Barnes Group Inc. Cigna PowerStation Events 

Connecticut Business Hartford Courant Shipman & Goodwin, LLP 
Systems Media Group Stanley Black & Decker 

Catering by Hoffman Auto Group Waterford Group, LLC 
Restaurant Associates Pitney Bowes XL Catlin 

GOLD SPONSORS 

Aetna Garcia & Milas, P.C. The Phoenix Companies, Inc. 

The Cheryl Chase and Hartford Hospital and Petit Family Foundation 
Stuart Bear Family Hartford Healthcare Saint Francis Care 
Foundation Harvest Properties, LLC. Sikorsky Aircraft 

Connecticut Lighting HSB Group, Inc. United Bank 
Center, Inc. iHeart Media 

Data-Mail, Inc. LAZ Parking 

SILVER SPONSORS 

Bank of America Lamore’s Towing Robert & Margaret Patricelli 

Becon, Inc. Lincoln Financial Group Family Foundation, Inc. 


Caserta Design Company MetroHartford Alliance 
ebm-papst Inc. People’s United 
IT Direct, LLC Insurance Agency 


Hartford Business Journal Pullman & Comley, LLC 


University of Connecticut 
Webster Bank 


BRONZE SPONSORS 


Arthur J. Gallagher & Co. 
Connecticut Innovations 
Dr. Donald Drew 


Robinson & Cole, LLP 
University of Hartford 
Whittlesey & Hadley, P.C. 


CONGRATULATIONS 


Linda K. Barry, MD, FACS 


Assistant Professor of Surgery 
at University of Connecticut Health Center 
RECIPIENT OF THE 2015 
PETIT FAMILY FOUNDATION 
WOMEN IN SCIENCE LEADERSHIP AWARD 


Imagineers, LLC 
Nutmeg State Financial 
Credit Union 
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Connecticut 
Science Center ® 


CTScienceCenter.org | 250 Columbus Blvd., Hartford, CT 06103 
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MOVERS & SHAKERS 


Matthew R. Bauer 


Carrie Rocha 


Transfer Enterprises hires sales, 
business development manager 


Manchester office furniture retailer Transfer Enter- 
prises Inc. has hired Christopher Robson as sales/ 
showroom and business development manager. 

Robson will direct and coordinate the organiza- 
tion’s internal and external sales force, developing 
and maintaining the 45,000-square-foot show- 
room and cultivating new markets and business 
development. He has more than 30 years of sales, 
design and project management experience in the 
contract furniture industry. 


Sinclair Risk & Financial Management 
promotes VP to president 


Sinclair Risk & Financial Management, an 
independent insurance agency based in Wall- 
ingford and with offices in Norwalk, Springfield, 
Mass., and Naples, Fla., recently promoted Mat- 
thew R. Bauer to president. 

Bauer will oversee all aspects of Sinclair Risk 
& Financial Management operations, including the 
senior leadership teams for both benefits and the 
property and casualty departments in all locations. 
Bauer was most recently vice president of benefits, 
overseeing all aspects of that department. 


Engineer named to board of 
The New Children’s Museum 


The New Children’s Museum in West Hartford 
announced that Rohan Freeman was elected to 
the institution’s board of trustees. 

Freeman is the founder and president of Freeman 
Cos. LLC and brings a background in engineering and 
children’s charities to the board. He also has been 
inducted into the University of Connecticut School of 
Engineering’s Academy of Distinguished Engineers. 


Mintz + Hoke hires account coordinator 


Avon marketing agency Mintz + Hoke has 
hired Kolbe Fitzgerald as an account coordinator. 

Fitzgerald is responsible for facilitating work- 
flow and approvals, while ensuring that client 
projects are meeting deadlines. Prior to joining 
Mintz + Hoke, Fitzgerald did social media consult- 
ing for the Rideshare. 


Washington Trust hires Glastonbury 
senior mortgage loan officer 


The Washington Trust Co. has hired Joel 
M. Ralph as senior mortgage loan officer of the 
Washington Trust Mortgage Co. in Glastonbury. 
Ralph will work with real estate, financial and 
building professionals to assist homeowners in all 
aspects of the home-buying process. 

Ralph has more than 17 years of lending and 
mortgage consulting experience, most recently as 
assistant vice president, residential lending, for 
Torrington Savings Bank in Torrington. 
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Rohan Freeman Kolbe Fitzgerald 





HNTB names Connecticut office leader 


HNTB Corp. announced that Carrie Rocha has 
joined the company as Connecticut office leader 
and associate vice president. A registered profes- 
sional engineer, she brings almost 20 years of 
experience in transportation infrastructure project 
and construction management, contract admin- 
istration and engineering for highways, bridges, 
tunnels, transit/rail, aviation and related facilities. 

Rocha’s background includes serving as pro- 
gram director on the CTfastrak project. 


Goldberg Segalla announces 
new Hartford partner 


Goldberg Segalla announced that Stacey L. 
Pitcher joined the firm as a partner in its Hartford 
law office and as a member of its employment and 
labor, and professional liability practice groups. 

Pitcher most recently was a partner with Nuzzo 
& Roberts in Cheshire. Her experience includes 
handling myriad employment matters in state, fed- 
eral and appellate courts, and defending a range of 
professionals in complex liability claims and cases. 


Pinnacle Investment Management 
adds two to staff 


Pinnacle Investment Management, an in- 
vestment management and financial planning 
firm based in Simsbury, announced that John 
Shanley has joined the firm as a financial adviser. 

Shanley, a certified financial planner, previ- 
ously worked as a financial consultant for Fidelity 
Investments. 


IT Direct announces promotion 


West Hartford IT managed services provider IT 
Direct has promoted Alex Tsukanov to director 
of cloud services. In his new role, Tsukanov will 
be responsible for managing all aspects of cloud 
services provided by IT Direct, including finance, 
customer relations and department growth. 

Tsukanov started with IT Direct in 2008 as a 
senior-systems administrator and was promoted 
several years later to system engineering manager. 


Maier True Communications names 
head of StageRight Events 


Maier True Communications, a marketing/ 
communications firm in Farmington, has hired 
David Sweeney as director of events and experi- 
ences to lead Maier’s StageRight Events practice. 

Sweeney will combine strategic elements — in- 
cluding theme development, presentation creation, 
value delivery, Keynote speaker selection and 
show tone — with event management. 

Sweeney has been an event and video produc- 
er locally for more than a decade, most recently 
as a principal in two communications ventures, 
Viz-Bang! and The Communications Department. 
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NONPROFIT PROFILE 
Hartford Foundation for Public Giving 


10 Columbus Blvd., Hartford | hfpg.org 


To bring together members of the Greater Hartford community to share information, 
understand local problems and put resources behind effective solutions. 


Linda Kelly, President 


Grants that support efforts that promise 


substantial and lasting community benefit. 


2014 2013 
Total Employees 64 64 
Total Assets $934,212,141 $922,.682,005 
Total Liabilities $32,126,554 $26,849,328 
Contributions & Grants $19,733,486 $10,310,277 
Program Service Revenue $0 $0 
Investment Income $92,678,554 $50,872,645 
Other $1,011,240 $864,062 
TOTAL $113,423,280 $62,046,984 
Grants $33,009,897 $29,473,176 
Member Benefits $0 $0 
Salaries/Employee Benefits $5,560,979 $5,329,119 
Fundraising Fees $0 $0 
Other $12,348,921 $8,848,835 
TOTAL $50,919,797 $43,651,130 
MARGIN $62,503,483 $18,395,854 

Base Salary Total Compensation & Benefits 

Linda Kelly, President $294,816 $373,729 
Cyrus Driver, 
VP Strategy & Planning oe WAUE OSE 
Virgilio Blondet Jr., $191,787 $233,115 


VP Admin & Finance 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


One of the Hartford region’s oldest, 
community-focused nonprofits is re- 
emphasizing its mission to serve with a 
new brand — as the Capital City Educa- 
tion Alliance. 

Formerly the Greater Hartford Jay- 
cees Foundation, the alliance’s board 
chose the new name to better convey its 
singular role in the community, authori- 
ties said. 

Founded in the 1970s, the CCEA’s pre- 
decessor has funded $16 million in area 
projects, including underwriting the 
Jaycee Riverfront Boathouse and many 
other initiatives with organizations like 
Rebuilding Hartford and Bushnell Park 
Foundation. 

The CCEA celebrated and kicked off its 
name change partnering with CREC for 
two back-to-school events — a block party 
on Aug. 21, and a Boy and Girls Club event 
on Aug. 29th. 

The CCEA donated 500 backpacks for 
the events and provided volunteers for set- 
ting up, checking families in, cooking burg- 
ers and distributing the backpacks filled 
with supplies. 

eee 

The YMCA of Greater Hartford 
received a $10,000 grant from NewAIl- 
liance Foundation to support the Y-BELL 
Power Scholars Academy, a program 
designed to increase academic achieve- 
ment in underperforming and underserved 
youth in grades K-5. 

More than 200 scholars from Hartford 
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and East Hartford participate in the 
program. 
@ee8 

Foodshare announced a $55,000 grant 
from the Walmart Foundation to fund a 
new position— retail store donation coordi- 
nator— for the specific purpose of working 
with local and national retailers to secure 
more donated food. 

The grant will allow a staff person dedi- 
cated to working with retailers to rescue 
and distribute food that might otherwise 
go to waste. 

eee 

The American School for the Deaf 
has been awarded $20,000 from New- 
man’s Own Foundation for their 2015-16 
Healthy Kids Initiative program. 

The Healthy Kids Initiative is a com- 
prehensive health and wellness plan that 
involves ASD’s day and residential programs. 

The goal of the initiative is to promote 
a healthy lifestyle among ASD students by 
developing core health competencies in 
nutrition, fitness and health education. 

eee 

Leadership Greater Hartford received 
a $1,725 grant from Bank of America’s 
Mabel F. Hoffman Charitable Trust to 
support their Summer Nexus youth leader- 
ship program. 

Summer Nexus is a week-long leader- 
ship program for urban and suburban youth, 
grades 10 to 12, that fosters connections and 
community involvement through interactive 
workshops and service-learning activities. 





Anti-Defamation League® 


2015 GREATER HARTFORD 


TORCH OF LIBERTY 


AWARD RECEPTION 
Thursday, October 1, 2015 


JOIN US AS WE HONOR 


John J. Patrick, Jr. 
Chairman, President and CEO 
Farmington Bank 


JoAnn H. Price 
Managing Partner 
Fairview Capital 


The Hon. Nancy Wyman 
Lieutenant Governor 
State of Connecticut 


West Hartford, CT 
9:30 p.m. Cocktails and Dinner Reception 
7:00 p.m. Program and Award Presentation 


8:00 p.m. Dessert Reception 


Corporate Sponsorships Available e Make your reservations today 
Contact Lisa Ratcliff at: lratcliff(dadl.org or 203.288.6500 ext. 304 
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2Q 2015 Revenue: $9.4B ‘Dec 114 = 415 dun 115 Sep 115 ‘easel 


2Q 2015 Net Income: $588M 


Quarterly Profit Change: $15M 
STOCK WATCH (as of noon Sept. 24) 
Cash: $1.9B 


Employees: 37,200 Ticker Symbol: Cl Stock Price: $140.26 Market Cap: $36.12B 


Competitors: United Healthcare 52 Week Range Price: $85.75-$170.68 Outstanding Shares: 257.5M 


Anthem 
Aetna CORPORATE SUITE 
TOP INSTITUTIONAL INVESTORS Stock Non-equity 


Executive Title Salary Bonus Awards Incentive Total 
Holder meeey Oh Eyecare ect ennc cmcneaehahanemaeata 
RE Ire OEE err tery EA ttn se Pie Vy Oran in Pe coon eRe eae David M. Cordani President/CEO $1,125,185 $0 $5,670,023 $1,900,000 $14,461,445 
Price (T.Rowe) Associates Inc. 19,544,960 7.59 Matthew G. Manders President’ 
U.S. Commercial Mkts 
Vanguard Group Inc. 14,443,711 5.61 & Global Health 
Care Operations $585,667 $0 $1,276,282 $787,500 $4,258,062 
State Street Corp. 10,803,588 4.2 
Thomas McCarthy EVP/CFO $637,037 $0 $1,102,541 $630,000 $3,663,102 


Congratulations Category Winners 
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The Catalyst for Innovation & Growth 
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CONNECTICUT TECHNOLOGY COUNCIL 
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Today, every successful company - Energy/Environmental Technologies - FuelCell Energy Inc. 
. SOLUTION 

is a connected company. INNOVATIONS - Life Sciences - Alexion Pharmaceuticals, Inc. 

Frontier delivers innovative and reliable Seid Rc cIGuInIe re UsIGCOn CC IScndi EEC 


data, video, voice and cloud solutions on 


an advanced fiber network built for today ADVANCED FIBER NETWORK - Software - Continuity 
and tomorrow. And backs it all with solid Dy VW Yd] >) =e M'Le) (ol hel Ko) e]>) 
support from dedicated specialists and 24/7 24/7 TECH SUPPORT 
tech experts. Contact a Frontier Business 


Edge Specialist and start thinking big. Connecticut’s Fastest Growing Tech Company: 


Contact us now. C . - a | 
Frontier.com/ThinkBlIG | 1.888.Frontier ont ity 
BE connected. 


©2015 Frontier Communications Corporation. Thkbge?:152ROP2HBI 


- IT Services - Datto Inc. 


Presenting Sponsor: Marcum LLP, Platinum Sponsors: Geomatrix Productions, Pullman & Comley LLC, Webster Bank 
Supporting Sponsors: Capital One Bank, CHUBB, Comcast Business, EnhancedCapital, Frontier, HB Live, Stonehenge 
Growth Capital, TriNet, UK Trade & Investment. Media Sponsors: Business New Haven, Fairfield Business Journal, HBJ 
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BUSINESS 
AWARDS 
2015 


Foy businesses are an integral part of the social and business fabric 

of our state. These awards recognize outstanding achievements 

in family-owned businesses and tell the story of a select group of the 

region's most successful firms. Join us for a celebratory evening as we 

4. N announce the winners of this special award! Don t miss this excellent 
% networking pee and Carnie Sagan for business leaders. 


MZ \ .e WX | | v4 , y AN 
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Join us in anne AY a 
Connecticut family businesses! 


2015 Family Business Awards Finalists 


Fewer Than 25 Full Time Employees 76-199 Full Time Employees 








¢ AB&F Sheet Metal e Altek Electronics, Inc 

¢ Captain John’s Sport Fishing Center ¢ Assisted Living Services 
¢ Caruso’s Auto and Body Service, Inc ¢ Saybrook Point Inn 

¢ DiFiore Ravioli Shop ¢ The Kinsley Group 

e Edo Sushi Express, Inc e United Steel, Inc 


Fenn-Woode Apartments 


International Institute of 
Cosmotology 


e Murray Benjamin Electric 
Precision X-ray, Inc (PXi) 


200+ Full Time Employees 
A/Z Corporation 


Allied Printing Services, Inc 
Arbors of Hop Brook, LP 


¢ Promold Plastics ¢ Dattco, Inc 
¢ Rutt Studio of Westport e EBP Supply Solutions 
¢ The Garden Barn Nursery ¢ Highland Park Markets 


Trans-Trek, Inc 
¢ Votto Vines Importing 


O&G Industries, Inc 
The Gates Automotive Group 


25-75 Full Time Employees 
e BioSafe Systems 


¢ C&C Janitorial Supplies, Inc 

e M. Frank Higgins & Co. 

e PDS Engineering & Construction, Inc 
e Superior Energy 

¢ Torrington Hyunddi, Inc 


October 14, 2015 KEYNOTE SPEAKER: 


5:30°.M.-9:00P.m. 7: Tyler Burke 


; President & CEO, 
DoubleTree by Hilton 
42 Century Drive, Bristol 


TICKETS: Individual:$85; Table of 10: $800 
(Single tickets: $95 and $900 for a table AFTER October 7th) 


Turbine Technologies 





REGISTER TODAY AT: 
HARTFORDBUSINESS.COM/FAMILYBUSINESS 


Contact AMY ORSINI at 860-236-9998 ext. 134 or email aorsini@HartfordBusiness.com for any questions. 
*Cash bar will be provided 
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FORUM 





Taking 
social Responsibility 
lo Heart 


lease join the Hartford Business Journal at our second 

annual Business Gives Back Forum which will provide 
important information on the many ways that businesses of 
all sizes can become more involved in their communities. 


OCTOBER 22nd, 2015 


Time: 7:30 a.m.- 11:30 A.m. 
Location: The Mark Twain House, Hartford, CT 


Keynote Speaker: Floyd Green, 

Corporate Vice President 
of Community Relations 
& Urban Marketing, 


Aetna 


Ticket Price: $45.00/person 





Register today and 
choose your workshops! 


¢ Supporting the community through a company 
donor-advised fund 


¢The Good Business of Cause Work 
ROI of Community Engagement 


-Impact Investing: What it’s all about and how it's 
making a difference 


*Community Challenges/Community Solutions 


*Focusing corporate giving to align with business goals 


To see workshop descriptions and speakers or to register 
for the event, visit HartfordBusiness.com /OurEvents or 
contact Amy Orsini at aorsini@Hartfordbusiness.com 
or 860-236-9998 ext. 134 
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Bronin’s pending mayoral 
tenure offers Hartford hope 


ayor Pedro Segarra made the right decision to bow out of Hartford’s mayoral 
race. Voters sensed it was time for change, and new leadership is needed to 
bring the Capital City to greater heights. 





Segarra’s mayoral tenure was marked by ups and downs, but he deserves credit for 
bringing stability to an office that was marred by the corruption scandal of Eddie Perez. 
On the economic development front, Segarra made his mark early by advocating and 
overseeing in 2010 the teardown of the Butt Ugly Building, which stood as an eyesore 
on Main Street for years. 

There have been a lot of other positive developments under Segarra’s watch: UConn 
decided to move its regional campus to downtown Hartford; Trinity College and the 
University of St. Joseph established and/or grew beachheads in the center city; count- 
less new apartment projects are underway and/or nearing completion; more employers 
are interested in a downtown Hartford presence; the long-awaited Front Street Enter- 
tainment District finally blossomed and has become a popular destination. 

In fairness, state aid helped support many of these projects but they still happened 
under Segarra’s watch. Segarra also deserves credit for bringing a new minor league 
baseball stadium and team to the city, although the jury is still out on whether that 
development will be an economic boon or boondoggle. 

The recent spike in gun violence and what many considered poor management at 
times, were black marks on Segarra’s record, but he is leaving the city a better place 
than it was before he took office. Now, the responsibility will be on Bronin’s shoulders 
to grab the forward-momentum Segarra has left behind, and tackle some of the big 
issues that are restraining Hartford from reaching its full potential. 

Bronin, of course, still hasn’t won the general election, but his coronation as mayor 
essentially happened last Tuesday when Segarra bowed out of the race. Republican 
Ted Cannon and other third-party candidates still remain challengers in the November 
election, but they have virtually no shot at 
derailing Bronin. 

Malloy’s former general counsel 


> Hartford needs a strong 
and decisive leader 
who can build 
partnerships with 
myriad constituencies 
to elevate the 
burgeoning status of 
the Capital City. 


deserves credit for running a great cam- 
paign. He received significant support 
from the business community, and his 
victory in the Democratic primary will 
likely boost business’ confidence in Hart- 
ford’s future. 

Still, talk, as they say, is cheap. Bronin 
has enjoyed and flourished in the role of 
being a Monday morning quarterback, criti- 
cizing and second-guessing many of Segar- 
ra’s decisions, including his handling of the 
recent spike in gun violence and manage- 
ment of several city agencies, to gain politi- 
cal points. Actually governing and making 
decisions is a much taller order. 

Building a long-term sustainable budget and curbing Hartford’s exorbitant com- 
mercial property tax rate remain top priorities for the business community, along with 
reducing poverty and the education gap. 

Bronin’s effectiveness will be measured on the solutions he brings to bear on those 
key issues. We wish him luck, because Hartford needs astrong and decisive leader who 
can build partnerships with myriad constituencies to elevate the burgeoning status of 
the Capital City. a 


Are hospital funding cuts the 
best way to deal with the state 
budget deficit? 


Last week’s poll results: 
Should Congress reinstate 
Ex-Im Bank’s charter? 


86.7% Yes 
13.3% No 


To vote, go online to HartfordBusiness.com. 
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RULE OF LAW 


Private sector not to blame 
for income inequality 


By John Horak 


to the top of the public agenda, and for 

good reason. It is an important and 
bona fide issue — at least when it is framed 
as a dearth of equitably available middle class 
employment opportunities. The issue is not 
legitimate when 
framed in more radi- 
cal dress as equal pay 
regardless of effort 
or qualifications, 
though this version 
has its advocates too. 

Regardless of how 
the issue is framed 
the misleading part of 
the discussion is the 
reflexive presumption 
that the business sec- 
tor bears responsibility for the problem simply 
because its members refuse to pay at levels suf- 
ficient to alleviate income disparities. Based on 
this slender reed, equality advocates urge the 
use of “coercive” means to compel the sector to 
adopt more egalitarian practices. 

However, the problem is actually a con- 
sequence of the government’s addiction to 
regulatory excesses that hamper growth and 
job creation — but 
convincing people to 
put the blame where 
it belongs (excess 
regulation) is difficult 


T he income inequality issue has advanced 





> | have no issue with 
minimum wage statutes "vcr 


of all employees to the annual compensation 
of the CEO. An Aug. 11 Wall Street Journal 
op-ed accurately characterized this as an 
attempt to “embarrass companies about 
income inequality.” There is also the “fight for 
15” movement, which uses public pressure to 
drive up wages for fast food workers. 

However, if we parse through recent news 
stories the evidence suggests that changes 
brought on by this pressure are tripping over 
their unintended (but foreseeable) conse- 
quences. An Aug. 6 story in Bloomberg Busi- 
ness (“Unintended Consequences of Wal-Mart’s 
Raise: Unhappy Workers”) notes that Wal-Mart's 
decision to increase the minimum wage it pays 
newer workers to make them equal with senior 
employees upset the senior employees — who 
felt entitled to more because of their longevity. 
Wal-Mart clearly should have raised everyone’s 
wages in lock step to avoid this problem, but on 
a deeper level the case demonstrates a basic 
facet of human nature — equality for its own 
sake is anon-starter because people rightfully 
expect to be treated better if they have greater 
longevity or work harder. Human nature cannot 
be changed by public pressure, or by legislation 
or regulation for that matter. 

Another example is Gravity Payments, 
the credit card processing firm in Seattle. It 
took a deep dive into these waters when its 
co-owner/ CEO Dan 
Price decided to pay 
all employees $70,000 
(Price 
included). While his 


and perhaps quixotic. 5 leap of faith brought 
Nevertheless, I will generally, but the public praise and headlines, 
try to do this by stick- should not be conned into more fundamental 


ing my lance into the 
belly of the coercive 
solutions being used 
to twist the arm of 
the business sector to 
expose the erroneous 
thinking behind them. 
First, minimum 
wage statutes can be used to compel busi- 
ness to pay more. Connecticut’s minimum 
wage of $9.15 will rise to $10.10 in 2017, and 
some cities in the country have raised their 
minimum to $15. A variation, which did not 
make it into law in the 2015 Connecticut leg- 
islative session, would have imposed a $1 per 
hour penalty on large employers paying less 
than $15 per hour to reimburse the state for 
the public benefits low-wage earners receive. 
I have no issue with minimum wage stat- 
utes generally, but the public should not be 
conned into thinking that the problem can be 
fixed with statutes that compel wage levels. 
Earlier this year, the Pew Charitable Trust pub- 
lished its analysis of what middle class means 
on a state-by-state basis, and in Connecticut 
the lower end is $44,732 per annum and the 
upper end is $134,196. We need jobs that pay 
upwards of $25 to $30 per hour to make a seri- 
ous dent in the problem, and statutes will never 
get us there because the law is not powerful 
enough to bend market forces to its will. If it 
was, we could set the minimum at $100,000 per 
annum and all enjoy the ensuing prosperity. 
Second, enormous media and related 
pressure is placed on the business sector. The 
Securities Exchange Commission recently 
adopted arule requiring public companies to 
disclose the ratio of the annual compensation 


thinking thatthe problem =" 
can be fixed with statutes 
that compel wage levels. 


questions lurk below 
surface: Will 
radically egalitarian 
compensation prac- 
tices help or hurt the 
long-term competi- 
tive prospects of the 
business? Would a 
more traditional merit-based policy contrib- 
ute to greater growth and jobs for more people? 

Astory in the Aug. 2 New York Times noted 
that two of Gravity’s most valuable employees 
quit because “it was unfair to double the pay of 
some new hires while the longest-serving staff 
members got small or no raises,” and because 
“people who were just clocking in and clock- 
ing out were making the same.” Price has been 
sued by his brother and co-founder/owner with 
sufficient reason — he owes fiduciary duties 
of prudence to his brother and his jump into 
these waters seems as reckless as it is popular 
among equality advocates. 

Finally, it is not the purpose of the busi- 
ness sector to guarantee a middle-class liv- 
ing, to act as an instrument of government 
policymakers, or to save the government from 
its failure to create fertile soil for business to 
grow. Its purpose is to create and sell goods 
and services honestly and profitably and to 
create value and fair employment opportuni- 
ties in the process. It is the only sector of our 
economy that does this, and the other two sec- 
tors (governmental and nonprofit) live off its 
success and suffer with its failures. | 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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RAIN IVIAKER 


3 Ways your product can fit in the customer’s business 


By Ken Cook 


nimportant element of success in sales 
is understanding how your product fits 


in the context of the customer’s busi- 
ness and what they need to be successful. To 
better understand this, consider three basic 
categories of fit: essential, important, and 
value added. Let’s take a look at each. 

Essential— Every company has essential 
things they need in order to deliver their prod- 
uct. These essential elements enable a com- 
pany to make money. 
Consider a manufac- 
turing company. 

Raw materials 
are essential ingredi- 
ents. Without the raw 
materials they could 
not make their prod- 
uct. The machinery 
on the plant floor is 
another example of 
an essential element 
in the manufactur- 
ing process. Without some type of means to 
produce aproduct, raw materials just sit there. 

Competition will be tough, and winning this 
business can be difficult. After all, what the sup- 
plier offers is essential to the customer's success. 
The customer is naturally going to be more exact- 
ing in their requirements, and more demanding 
in what they expect the supplier to do. 

A manufacturer will usually have aprimary 
and secondary supplier of raw materials and 


BIZ BOOKS 





machines. The primary gets the majority of 
the business. The secondary gets a smaller 
percentage of the business. The manufacturer 
is protected if one or the other of their suppliers 
is not able to deliver. 

To lose the business a primary or second- 
ary supplier would have to betray the trust 
the manufacturer places in them. This means 
more than just making amistake. Mistakes are 
inevitable. Responding poorly to a mistake, or 
making repeated mistakes is more serious. 

Taking advantage or assuming the business 
is yours are other ways to lose the business. 
Inflating prices or not paying attention makes 
the customer feel discounted, damages the 
relationship, and jeopardizes the business. 

Important — Supporting essential ele- 
ments are important processes and tools 
that usually enable the company to run more 
efficiently and profitably. 

Think again about a manufacturing opera- 
tion. Important components could include 
information systems and training programs. 
More efficient and profitable companies invest 
in these types of solutions. They find that the 
more information people have and the better 
equipped they are to deliver a great product, 
the more competitive the company becomes. 

It is not essential to have a top-tier infor- 
mation system. Many manufacturers deliver 
products based on a customer order, a hand 
written production and delivery schedule, 
and monthly or quarterly financials that tell 
them if they made money. On the job training 
is not uncommon either. 


> Only through a stronger relationship can a customer 
lose a commodity perspective. Only through greater 
trust can a customer see and believe in the value add 


that the solution offers. 


If your solutions fall into the important cat- 
egory, focus on two things. First, develop cus- 
tomized, on-point solutions for each customer 
and avoid off-the-shelf solutions that could put 
your product in a more commoditized light. 
Also, elevate the focus on the relationship and 
the level of trust developed with the customer. 
With these characteristics in place, impor- 
tant solutions can elevate to an essential level 
because the customer has a greater belief in 
what the supplier says and the efficiency and 
profit potential of the solution they offer. 

Value Added — This is the toughest cat- 
egory in which to compete. The offered solu- 
tion is not critical to the customer’s success. 
There is also a lot of competition. Profes- 
sional and financial service providers fre- 
quently fall into this category. This includes 
consultants, insurance providers, financial 
advisors, accountants and bankers. 

Because of the non-essential need for the 
product or service and the high level of com- 
petition, value-added suppliers are frequently 
viewed as commodities in the customer’s 


mind. Customers in this arena often ask ques- 
tions such as: Why should I consider doing 
this? How much time and money do I need to 
invest? What makes you different? 

For any value-added supplier, the strength 
of the relationship with the customer is the 
heaviest weighted factor in determining suc- 
cess. Only through a stronger relationship can 
acustomer lose acommodity perspective. Only 
through greater trust can a customer see and 
believe in the value add that the solution offers. 

The bottom line for salespeople is to 
know how you fit in the context of the cus- 
tomer’s business, and what they need to be 
successful. 

Knowing these things helps frame the 
solution you offer. It also illuminates the 
value of establishing a strong relationship. # 
Ken Cook ts the co-founder of How to Who and 
co-author of How to WHO: Selling Personi- 

fied, a book and program on building busi- 
ness through relationships. Learn more at 
www.howtowho.com. 


Battlefield tactics can translate into boardroom success 


CG F irst, Fast, Fearless: How 
to Lead Like a Navy SEAL” 
by Brian “Iron Ed” Hiner 

(McGraw Hill, $26). 

Business and the battlefield aren't that 
much different. Both employ various strat- 
egies and tactics based upon the strengths 
and weaknesses of themselves and their 
opponents; they attack and counterattack. 
Sometimes they retreat and 
regroup. Ultimately, their 
success depends upon their 
leader’s ability to inspire 
through “brand,  brother- 
hood and battle rhythm.” 

Brand deals with lead- 
ership style. The leader’s 
principles, values and out- 
look values are mirrored by 
their teams. Staff wants to 
trust and respect their lead- 
ers and expect to be trusted 
and respected. Choosing “we” 
over “I, me and mine” builds 
two-way trust and respect. 

A leader’s decisions made in the moment 
are subject to change as the situation dic- 
tates. Team engagement in the decision- 
making process makes adapting to change 
fluid and dynamic. 

“When leadership is right, you don’t see 
it anymore.” If the leader falls, the mission 
continues because “leadership happens in 
the minds of others.” 
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AN “IRON 60 


cS NDER 
WAVY SEAL LIEUTENANT COMMA 


Jim Pawlak 


Brotherhood extends beyond 
teamwork because it tears down 
silos. The phrase “all for one and 
one for all” means that there’s 
a “full commitment to look 
after each other and put the 
well-being of others before 
themselves.” In brotherhood, 
individuals take pride in their 
EAL roles and create relation- 
ships that show appreciation 
for the talents, skills and 
perspective. 
It’s the leader’s respon- 
sibility to show that people can 
excel as individuals while operating as 
a team. How? By ensuring they view the 
work of the team as a learning experience, 
which complements skills sets. While there 
are procedures teams should follow, Hiner 
points out that “you cannot move at the 
speed of war when you are caught up in the 
rules of bureaucracy.” The leader must also 
make it clear that there is no rule book for 


"HINER 


(RET) 





> ‘When leadership is right, you don’t see it anymore.’ 
If the leader falls, the mission continues because 
‘leadership happens in the minds of others.’ 


— Brian Hiner 


innovation, creativity and critical thinking 
— as long as they’re grounded in doing the 
right thing and supporting the mission. 

Brotherhood also involves continuous edu- 
cation. Leaders must develop talent. Brothers 
rely on everyone bringing their best to tasks. 
When the learning process for one stops, the 
ability to make progress for all stalls. 

Battle rhythm flows naturally when 
brand and brotherhood synch. It refers to 
an organizational culture of delegation. 
Jazz great Louis Armstrong said, “Never 
play anything the same way twice.” Hiner 
uses that jazz analogy to describe the 
approach to dealing with VUCA (volatility, 
uncertainty, complexity and ambiguity). 
Instead of relying on what was done before, 
explore alternatives. Why? “In the market- 
place, the enemy seldom sits still.” Success 
becomes a moving target. 

“First, fast, fearless” embodies how to 
lead the front line. The farther you are away 
from the trenches, the greater your reliance 
on the front line to assess the situation 


and act. If they have to go through layers 
of bureaucracy and wait for direction, the 
original situation will have changed, and 
the execution won't be successful. While 
there’s risk involved with delegation, it’s a 
valuable learning and developmental tool, 
and it shows confidence and trust. 

Hiner advocates MBWA (managing by 
walking around) as the way leaders stay 
in touch with the troops. It shows that 
they care enough about the situations 
with which the troops are dealing. They 
can take the pulse of the organization 
quickly as long as they’re willing to listen 
to input. Leaders can find out things they 
need to know. 

Key takeaway: As aleader, “Iron Ed” Hiner 
doesn’t have an “iron head.” He sought and 
valued input. He knows that a leader’s job 
requires constantly sharpening the tip of the 
team’s spear. a 
Jim Pawlak is a nationally syndicated 
book reviewer. 
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_ CRONIN AND COMPANY MAKING A le THE COMMUNITY 


OF NOTE 


SOUTH WINDSOR CHAMBER OF COMMERCE 
ANNOUNCES BUSINESS PERSON OF THE YEAR 


The South Windsor Chamber of 
Commerce has announced that this 
year’s Business Person the Year is Bruce 
Maneeley of Maneeley’s Banquet 
Facility and Catering. 


> 


—— ae 


Maneeley, an East Hartford native, start- 
ed working at the age of 10 for Creative 
Catering, a local catering company. 


> 


o 


\a 
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In 1998, Maneeley decided to merge his 
catering and banquet services into a sin- 
gle location, resulting in the ground 
breaking for the facility on Rye Street in South Windsor, known today 
as Maneeley’s Banquets and Catering. 
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STATEWIDE ECONOMIC DEVELOPMENT 
ORGANIZATION RECEIVES PROFESSIONAL 
RECOGNITION FOR MARKETING 


The Connecticut Economic Resource Center has been recognized 
for excellence in economic development marketing by the 
Northeastern Economic Developers Association (NEDA). 
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> Glastonbury marketing/communications firm Cronin and Company LLC recently held its third annual “Cronin Cares” week. During the weeklong 
CERC received three awards at the recent NEDA annual conference in initiative volunteer groups (shown above) visited: Hartford’s Elizabeth Park to weed and deachead flowers in America’s oldest public rose garden; My 
Syracuse, N.Y. Sisters’ Place to organize and sort donations and assist in the children’s playroom; Connecticut Children’s Medical Center to help sort and organize 


During the annual conference, NEDA recognized the following CERC toy donations; and Riverfront Recapture to weed, mulch and clean-up riverfront parks. 


initiatives: Best in Show Award, for its 2015 Connecticut Economic 
Review; Outstanding Branding or Promotion of Economic 
Development Organization, for its city of Meriden Billboard Campaign; FIRST ane AT NEWLY NARIED | PRATT & WHITNEY STADIUM AT ee FIELD _ 
and the Outstanding Content on Economic Development Topics, for its By oe ae $ roeee ay i Se ® ie a oe hula tet Pe a Lab sta Aids 7 
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ANTHEM TOPS NCQA RANKINGS 


Anthem Blue Cross and Blue Shield has again taken the top spot 
among Connecticut commercial health plans in a frequently cited 
industry ranking. 


The nonprofit National Committee for Quality Assurance (NCQA), 
which provides accreditation and other services to plans, last week 
issued its annual ranking of HMO, PPO and Medicare Advantage 
plans across the country. 


On NCQA’s five-point rating scale, Anthem received a 4.5 in both 
consumer satisfaction and prevention, and a 4.0 for treatment. 


Aetna received the second-best rating in Connecticut, with scores 
of 3.5, 3.5 and 3.0 


NCQA scores plans based on consumer experience surveys, which 
are validated by federal health regulators; prevention measures, 
such as the proportion of members who received recommended 
prenatal care and immunizations; and treatment, a category mea- 
suring the proportion of members who received recommended 
care for diabetes, heart disease and other conditions. 





P To commemorate Pratt & Whitney’s 90th anniversary and the first game at the newly named Pratt & Whitney Stadium at Rentschler Field, a UConn 
Huskies football jersey was presented to the company during the first quarter of the home opener. Accepting the jersey on behalf of Pratt & Whitney 
was UConn alum Tom Prete, vice president of P&W Engineering. Pictured (from left) are Larry McHugh, UConn chairman of the board of trustees; 

rela tates ietaiche yes tote ect etaeroi cin ctorste te eine ave atomic ances atctei a aiereta rere crates eRe Cae Tota) aicee ta e eaNe ae a eco RR oe AC cua fene ah etek iStar jai ate cnr eratoee ache) state Susan Herbst, UConn president; Prete; and Mun Choi, UConn provost and executive vice president of academic affairs. 


Measures related to outcomes, such as controlling blood pressure for 
various health conditions, receive the highest weight in the ranking. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit _ LOCAL BUSINESSES DONATE BACKPACKS FULL OF SCHOOL SUPPLIES TO WINDSOR SCHOOLS 
www.HartfordBusiness.com. a ies a te rae Ain aA 
ues! 9 ton ges, 5 xt P More than 150 backpacks full of supplies were collected and 
ee a distributed to several schools in Windsor through the generous 
donations of Windsor businesses and the coordination of the Windsor 
Chamber of Commerce Education Committee. The Education 
Committee organizes such projects as the Windsor High School 
internship program, mini grants, school-to-business partnership, and 
more. Pictured (from left) are Melissa McCarthy, Valassis; Sharon Selig 
Bennett, Windsor Chamber of Commerce Education Committee; and 
Paul Cavaliere, principal of Sage Park School. 
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The Crowley Automotive Group 
would like to thank all our loyal sponsors 
and volunteer employees who helped 
reach our goal of raising over 


>1,000,000 


for the Juvenile Diabetes Research Fund’s 
work to find a cure for Type 1 diabetes. 





This happy milestone was celebrated 
Sunday, September 13, at 
Tunxis Plantation Country Club at 
our 19th consecutive golf tournament. 





Ken Crowley and granddaughters, Kate and Laura Crowley share a family Ken Crowley takes a swing during 19th Annual Crowley JDRF Golf Tournament. 
moment during the 19th Annual Crowley JDRF Golf Tournament. The tournament was founded by Ken Crowley on behalf of his granddaughter, 
Kate, who lives with diabetes. 


We wont be satisfied until Type 1 R Fe IMPROVING 
is Type None! - JDRF ty 


DIABETES. 
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COUNT US IN: 






PEOPLE OVER PROFITS. 
IT’S MORE REWARDING 
THAT WAY. 


Harvard Pilgrim’s wide-ranging health benefits and services have always had one thing 

in common: you. Your unique benefits. Your version of healthy. As a not-for-profit health plan, 
we're not looking for higher profits; we’re looking to provide access to higher-value and 
higher-quality health care across Connecticut and beyond. After more than 45 years serving 
New England, you can count on us to make your well-being our top priority. 






To learn more, call your broker or visit harvardpilgrim.org/Connecticut 


Harvard Pilgrim 
HealthCare 


Harvard Pilgrim Health Care includes Harvard Pilgrim Health Care, Harvard Pilgrim Health Care of Connecticut, and HPHC Insurance Company. 
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